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IpeaucaoBue

[Ipennaraemoe y4eOHO-METOAUYECKOE TMOCOOME TMpEeAHAa3HAYEHO IS
CTyIEHTOB 2-T0 M 3-TO KYypCOB 3a04YHOTO OTHEJIEHUS OSKOHOMHYECKOIO
¢dakynpTeTa, U3y4arouuX aHTJIMACKUN S3bIK.

[Tocobue cocTouT U3 yetbipex yacteil. [lepBas u BTopast 4acTu BKIIOYAIOT
JIBa pas3zesa: B IEPBOM MPUBOIATCS CHPABOYHBIE MAaT€pUaibl IO TPAaMMATHUKE U
TPEHUPOBOYHBIE YIIPAKHEHHSI, @ BO BTOPOM pa3Jieie pacCMaTPUBAIOTCS TEKCTHI
[0 CIEUUATbHOCTH, NPEAYCMOTPEHHBIE pabouell mporpammoit. [lepBas yacte —
«1 cemectp». B 1aHHOM 4YacTH paccMaTpHUBAIOTCA TPAMMATUYECKHE TEMBL:
CTpajaTeNbHbIi 3ayor, Bpemena Present Perfect u Past Simple, Past Perfect u
Future Perfect. Bo BTopoii pazaen BXOISIT TEKCTHI MO CreuuaibHOCTH. [lepBas
YacTh  3aBEPIIAETCS KOHTPOJIBHOM  paboOTOH, NpPOBEpSIOIIE  YyCBOEHHE
pPacCMOTpPEHHOTO B 1-M ceMmecTpe marepuana, W sBIsSeTcs OAHON u3 (opMm
OTYETHOCTH B 3UMHIOIO CECCHUIO.

Bropas wacte — «2 cemectp». B [JaHHOM 4YacTHm NpEACTaBIEHBI
CIICAYIONINE TPaMMaTHYECKUE TeMbl: MHPUHUTUB W -INg (opMa, KOCBEHHAas
peyb, YCIIOBHBIE NPEUIOKEHHS M MOJAJIbHBIE Iiaroisl. Bo BTOpoH pasgen
BTOPOM YacTH BKJIIOUEHBI TEKCThI MO CHeNHaTbHOCTU. Kak W BTOpas 4acTb,
TPEThSI BKIIFOYAET KOHTPOJIbHYIO pa0doTy, KOTOpasi MpeIHa3HaueHa sl IPOBEPKU
3HaHUMU BO 2-M ceMecTpe (JIETHSIS ceccust).

Tpetrbs 1 yeTBepTas yacTu NOCOOUS MpeIHA3HAYEHBI ISl CTYJEHTOB 3-TO
Kypca; COIepKaT TEKCTHI MO CIEUATbHOCTU (TSKCThI Ha aHTJIUICKOM SI3bIKE T10
CHELMAIBHOCTH «IKOHOMHKa», 4YTO O0OecleyuBaeT U3y4YeHHE Marepuana,
KOTOPBIM MOKET CTaTh MOJIE3HBIM JJISl CTYASHTOB B UX Oynyiiei npodeccun). K
KOKIOMY TEKCTY | IPUJIAraeTcsi CIHCOK CJIOB, KOTOPBIA COCTOMT W3
HKOHOMHUYECKUX TEPMHUHOB U ITOHATHM, & TaK K€ HEKOTOPBIX MOJIE3HBIX KIIHIIE U
BbIpakeHHM. [locine kaxaoro Tekcra cieayeT 3aJaHue, IPOBEPSIOLIEe
NOHMMAaHUE ~TEKCTa, W BOMNPOCHI; OTBETbl HA TIEPBYI0 YacThb BOIPOCOB
MpeAnojaraloT UCHoIb30BaHNEe HHPOPMALIUU TEKCTA, OTBETHI HA JPYTYIO 4acTh
TpeOyIOT OT CTYJIEHTOB YMEHHMSI BbICKA3aTh CBOE MHEHHE, IPOBECTH CPABHEHHE U
COMOCTAaBJICHUE MaTepuayia, CJeliaTb BbIBOABL. 3aTeM CJIEAYIOT 3aJaHus,
TpeOyrollie MCIOJb30BaHUSI OCHOBHBIX TEPMHHOB TEKCTa, YTO OOECHEUYMBAET
3aKpernieHne Marepuana. B xoHIe nmocooust mpuBOAUTCS OOIIMIA riaoccapuit mo
andaBuTy, KOTOPBIN MOXKET ObITh UCIIOJIB30BAH CTY/IEHTAMH B JlajbHEHUILIEM.

Hacrosmee mocobue paccuumTaHo, IVIaBHBIM OOpa3oM, Ha MUCHBMEHHOE
BBIMIOJIHEHHE BceX ynpaxHeHuil. KoHTponbHble paboThl  0GOpMISIOTCS
OTJIEJBHO OT TPEHUPOBOYHBIX YIPAXKHEHHUI U CIAIOTCS MPENOAABATEINIO.



Il cemecTp
Pa3zgen 1
1.  CrpanareabHblii (maccuBHBINH) 3ajor (Passive Voice)

CrpamaTenpHbIil 3aJI0T YHOTpEOJIseTcss B TOM Cliydae, €CIM B LIEHTPC
BHUMAHHS TOBOPSAIIET0 HAXOMATCSA JIMIO WIM MPEAMET, IOBEPraroIuiics
BO3JICHCTBUIO CO CTOPOHBI JAPYTOT'O JIHUIIA.

CtpanatenbHbIil 3aJ0r 00pa3yeTcsi MPHU TOMOIIM BCIIOMOIATEIbHOIO
riarosia to be B coorBeTcTBYIOIICH hOpME M TIPUYACTHUS MPOIICAIIECIO BPEMCHU
(past participle) cmbiciioBoro riaroia.

Active Voice Passive Voice
Present Simple | He paints the house. The house is painted.
Past Simple He painted the house. The house was painted.
Future Simple He will paint the house. The house will be painted.
Present He is painting the house. The house is being painted.

Continuous

Past Continuous | He was painting the house. | The house was being painted.

Present Perfect | He has painted the house. | The house has been painted.

Past Perfect He had painted the house. | The house had been painted.
Future Perfect | He will have painted the The house will have been
house. painted.

B BompocutenbHON (popmMe BCIIOMOTATENBHBIN TIArojl CTaBUTCA Mepes
noasiexamnum. B oTpuiiarensHoit popme oTpuniaTenbHas yactuiia NOt craButcs
II0CJIE BCIIOMOTATEIIBHOTO IJ1aroJia:

Was my application accepted? — Your application was not accepted.

Ecny. ykazaHo nuno, NPOU3BOIAIIEE JEUCTBUE, TO OHO BBOAUTCS
npeiorom by. Ecmu ykasesiBaeTcss mpeaMer, NpH MOMOIIMM KOTOPOTO OBLIO
COBEPIICHO JICHCTBHE, OH BBOAUTCS mpeaiorom With.,

A new law has been passed by the government. — Hoswiii 3axon Ovin
NPUHAT NPABUMEILCINBOM.

Fish is cut with a special knife. — Poi6y pesicym cneyuanvuwvim nosicom.

3amanue 1.1. IlocraBbTe riIarosibl B HY:KHYKO (opMy, HCIOJIb3YS
MACCUBHBIN 3aJ10T:

1) Bread _ every day (eat).

2) The letter __ yesterday (receive).

3) A very interesting book __ at the library next Friday (take).




4) Many houses ___in our town every year (to build).

5) These trees ___ next spring (plant).

6) | atthe lesson yesterday (ask).

7) The clock __ now (repair).

8) The trucks  at twelve o’clock yesterday (load).

9) The new children’s book  in that shop when I entered it yesterday
(sell).

10) The new bridge over the river ___ now (build).

11) The sweets  already  when | came home (eat).

12) Thetext  recently (translate).

13) All the trees by the middle of last autumn (plant).

14) The work by 5 o’clock tomorrow (finish).

15) Thenovel _ already  (discuss).

16) The letter by 10 o’clock tomorrow (write).

3amanue 1.2. IlepeBenurte mnpeasioKeHHS W3 AKTHBHOIO 3aJ10ra B
MACCUBHBIMN:

1) People chop down a lot of trees every year.

2) They chose him as the best actor of the year.

3) Steven Spielberg has directed a lot of successful films.

4) A number of reporters will meet the professor at the airport.

5) Astronauts are exploring space.

6) The Romans founded Bath in the first century AD.

7) The traffic warden had already given him a ticket for illegal parking.

8) Homer wrote the “Iliad”.

9) People must obey the law.

10) A nightmare woke Mary up.

11) Someone’s has stolen Mike’s bicycle.

12) The judge has fined him $ 300.

13) Van Gogh painted “Sunflowers”.

14) Someone had broken our door down,

15) The government will introduce new measures against crime.

16) Someone has burgled Ann’s house.

2. Present Perfect m Past Simple

N3yyaromme aHrIMUCKAKW SI3bIK  YaCTO HCHBITBIBAKOT CJIOXHOCTH B
pasrpaHMYCHHUH TJIarojbHBIX BpeMeH Present Perfect u Past Simple, Tak kak u
TO, U JIPyroe Ha3bIBaeT 3aKOHYCHHOE nAeiicTBue. HeoOXoaumMo MOMHUTH, UTO
Past Simple cBsi3an ¢ npomenmuM mepruoIoM BpEMEHH, KOTOPBI MOXKET OBITh
yKa3aH B MPEJIOKEHNUN WU SICEH U3 KOHTEKCTa. [[eficTBUS, KOTOphIE HAa3bIBAET



Present Perfect, Bceraa cBsizaHbl ¢ HACTOSAIIUM BpeMeHeM. Huke MbI PUBOIUM
Ta0JIUIy, B KOTOPOM CpaBHUBAIOTCS 3TU BpEMEHa.

Present Perfect m Past Simple

Present Perfect

Past Simple

3aKOHYEHHOE JIeHCTBHE,
KOTOpPOE€ MPOW3O0IUIO B MHPOIUIOM, HO
BpEMsSI COBEPIICHHS HE YKa3aHO B
MPEJIOKEHUH

Don has left for Madrid.

Hon yexan ¢ Maopuo. (Mb1 He
3HaeM, Korjga OH yexal. Bpewms
COBEpIIICHUS JEeHCTBHUS HE YKa3aHO.)

3aKOHYEHHOE JICHCTBHE,
KOTOpPOE€ MPOU30LLIO0 B ONPEACIECHHOE
BpeMsl B MPOLLIOM (BpeMsl yKa3aHO B
MIPETIOKECHHH ).

She left yesterday.

OHna yexana 8uepa.

JefCcTBUE B MIPOLLLJIOM,
CBS3aHHOE C HACTOSINIMM W HMEBIIICE
MECTO B OIpEACICHHOES BpeMs B
MPOIIIIOM, KOTOPOE HE YITIOMHUHAETCS B
MIPEIIOKCHAH

I’ve spoken to Richard Gere.

A obwanca ¢ Puuapoom ['upom.
(M=e, BO3MOKHO, yaacTcs
nmoodmarecss ¢ HuM eme. llepuon
BPEMCHHU CIIIC HE 3aBEPIIIHIICS).

JNECUCTBUE B MOPOLLIOM, HE
CBSI3aHHOE C HACTOSIIMM W HMEBIIEE
MECTO B OIPEJIETICHHOE BpeMsa B
MPOIIIOM, KOTOPOE HE YIIOMUHAETCS B
MPEIOKEHNN:

I met John Lennon.

A ecmpeuan [cona Jlennona.
(Mse yxe He yIacTcsi ero BCTPETUTh)

HeoOxoanmMo Takke MOMHHUTB, 4To Present Perfect yacto ymorpedmasiercs
JUISL TOTO, YTOOBI HAYaTh pa3roBop. OaHAKO ISl IPOIOJDKCHUS pa3roBopa Ha Ty
ke Temy ucnoib3yercs Past Simple, naxe ecnm BpeMs He ynOMUHAETCS, Tak
KaK JICHCTBHUS aCCOI[MUPYIOTCS C MPOIICIIINM BPEMCHEM.

3ananue 2.1. ITocraBbTe r1aroJnl B ckoOkax B Present Perfect wiam

Past Simple:
1) “Where’s your key?” —

“I'don’tknow.I it (lose).”

2)1 __ verytired, so lay down on the bed and went to sleep (be).
3) Mary __ to Australia for a while but she’s back again now (go).

4) “Where’s Ken?” —

“He  out. He’ll be back in about an hour (go).”

5) 1 did German at school but I most of it (forget).

6) I meant to phone Diane last night but I ... (forget).

7) Look! There’s an ambulance over there. There  an accident (be).
8) I ___ aheadache earlier but | feel fine now (have).

9) They’re still building the new road. They it (not finish).

10) “Is Helen still here?” — “No, she  out (just/ go).”




3aganue 2.2. [TocraBbTe ri1aroganl B cko0kax B Present Perfect wiam
Past Simple:

1) A: Is your father at home? B: No, I’'m afraid he  out (go). A: When
exactly _ out (he / go)? B: About ten minutes ago.

2) A: Where do you live? B: In Boston. A: How long ___ there (you /
live)? B: Five years. A: Where ___ before that (you / live)? B: In Chicago. A:

And how long ___in Chicago (you / live)? B: Two years.
3) A: Look! Somebody  coffee on the carpet (spill). B: Well, it me
(not/be). 1 it (not/do).

4) A: Ben ___ his leg (break). B: Really? How ___ (that / happen)? A: He
____off aladder (fall).

5) A: Your hair looks nice. __ a haircut (you / have)? B: Yes. A: Who
____it(cut)? __ to the hairdresser (you / go)? B: No, a friend of mine it for
me (do).

2. Past Perfect

Past Perfect ob6pa3yercs mpu HOMOIIM BCIIOMOTraTeIbHOTO Iiarojia to
have B ¢opme Past Simple u mnpuuactus mpomremmero BpemeHu (past
participle) cmbiciaoBoro TIIAroa.

Past Perfect ymortpe0insieTcst /Ui BhIpaKEHUS MPOIICIIIETO JICHCTBUS,
KOTOPOE€ COBEPIIMIIOCH IO OMPECICHHOTO MOMEHTa B MPOILIOM. DTOT MOMEHT
MOKET 0003HaYaThCS:

1)  obcrosTenscTBOM BpeMenu ¢ mpeaiaorom by x (in the end of the
month, by 5 o’clock yesterday, by that time u np.)

By that time he had already signed the letters. — K momy epemenu on
yorce noOnUcal NUCbMd.

2)  napyrum (Oosee MO3MHMM IO BPEMEHH) MPOIICANINM JCHCTBUEM,
KOTOpOE BhIpaXkaeTcs riarosiom B Past Simple.

He thought that they had completed the work. — O dyman, umo onu
yorce 3aKOHYUIU pabomy.

Past Perfect moxker ymoTpeOnsaThcst U B TOM Ciydae, KOrja Bpems, 10
KOTOPOTO COBEPIIAJIOCH [EHCTBUE, HE YKa3aHO B CaMOM MPEIJIOKEHHUH, a
OTIPENETSAETCS KOHTEKCTOM.

My friend left for London yesterday. He had never been there before.
— Buepa moti opye eviexan 6 Jlonoon. On Huxozo0a He 6bl8al mam panvule.

3amanue 3.1. IloctaBbTe IJ1arojinl B ckookax B Past Perfect:

1) When | arrived at the station, the train ____ (leave).

2) We lit the candles because the lights ___ (go off).

3) When | got home | discovered that somebody ~ my flat (break
into).



4) The patient ___ before the ambulance reached the hospital (die).
5) John __ all cakes by the time the other children arrived (eat).

3ananue 3.2. [TocraBbTe ri1arojsl B ckoOkax B Past Perfect mim Past
Simple:

1) When | the house, I _ that | __ my keys (leave) / (realize) /
(forget).

2) After I __ digging the garden I __ to go for a walk (finish) /
(decide).

3) | ___ Fiona some money only after she __ to give it back the next day
(lend) / (promise).

4) They kept arguing about the money their father __ them in his will
when he _ (leave) / (die).

5) Kate  studying after John ___ (start) / (leave).

6) | Beckie a plant yesterday because she _ so well in the concert
the night before (buy) / (sing).
7) When | Julie,I __ thatl ___ her before(see) / (realize) / (meet).

3. Future Perfect

Future Perfect oOpasyercs mpw MOMOIIM BCIIOMOTATEIBHOTO TJIaroJja
have B ¢opme Oymymiero Bpemenu (Will have) m npuwactus nporeamero
BpemenH (past participle) cmbicioBoro riarosa.

Future Perfect ymorpeOisiercss a1 BbIpakKeHUsT OyayIEro JCeHCTBUS,
KOTOPOE COBEPIIUTCS JI0 ONPEIEICHHOIO MOMEHTA B Oy TylleM.

Future Perfect ynotpe6sercs:

1) @IS BBIpaKEeHHs JCHUCTBHUS, KOTOPOE 3aBEPIIMTCSA paHEe IPYroro
JEeHUCTBUS B OyayIIEM:

I will have washed up before my mother comes. — K npuxody mamor s
nOMOI0 NOCYOy.

2) nns BBIpQXKECHUS ACHCTBHSI, KOTOPOE 3aKOHYHUTCS K OMPEICICHHOMY
MOMEHTY B OyIyIlleM, P 3TOM MOMEHT BPEMEHH MOXKET OBITh BBIPOKEH WU
HapeyUeM BPEMEHH, WJIM IPUJATOYHBIM MTPEIJIOKEHUEM BPEMEHHU:

She will have finished the report by tomorrow. — Ona 3axonuum
omuyem K 3a8MpauiHemy OHio.

She will have finished the report by the time the library closes. — Ona
3aKonyum omuem 00 3aKpblmusi OUOIUOMEKU.

3apanme 4.1. ITocTaBbTe ri1aroJnl B ckookax B Future Perfect:
1) What time will you have finished painting you room? —1 by 7
o’clock, I hope (finish).



2) Are you seeing Julie tonight? — No, | by the time she gets here

(leave).

3) Have the built their house yet? — No, they by the end of May
(build).

4) Will you have done your homework by tomorrow? —No, | until
Friday (not do).

5) Tom ___ his third novel by the end of this year (write).
6) He by tomorrow afternoon (finish).

3ananue 4.2. [IocrasbTe riaarogsl B ckookax B Future Perfect:
1) We __ the shed by Friday (build).

2) She _ dressing by the time the guests arrive (finish).

3) I three letters by 7 o’clock tonight (write).

4) She __ enough money to buy a car by Christmas (save).

5) I __ here for ten years by the end of this month (work).

Pa3nen 2
Teker
1. IIpounTaiiTe TEKCT M NepeBeAUTEe HA PYCCKUH A3BIK:

Would you like to start a business?

A company can be also called a firm or a business. When it is producing
goods or trading, we say it is on business. A company which is just starting up is
going into business and a firm which stops operating goes out of business. If a
firm becomes bigger, it expands. The expansion means that a company will
produce more goods or sell more products. A manufacturer produces goods.
They are its products. When a manufacturing company expands, it means that it
increases its production.

A company selling goods in large quantities (in bulk) is called a
wholesaler. A person or a company buying in bulk (wholesale) and selling
goods in small quantities is a retailer. Many local shops sell goods retail. Two
or more companies which sell or manufacture the same product are
competitors. They are in competition and they compete for customers. To be
ahead of its rivals the company must be competitive.

An area where there is a demand for certain goods is called a market. A
company selling locally sells its goods in the local market. If a company sells its
goods at the same place where they are produced, it uses the home or domestic
market. A firm selling abroad is an exporter. It sells on the international or



overseas market. The goods it exports are exports. An importer buys goods
abroad and imports them into own company.

Vocabulary

company - KOMIaHHs

firm - pupma

manufacturer - npou3BoaUTENH

production - mpou3BoICTBO

goods - ToBaphI

products — mpoxyKThI

to go into business — HaunHaTh (OTKPHIBATH) OM3HEC

to go out of business — npekpariars

goods - ToBaphI

to sell - nponaBate

bulk — kpynHast mapTus ToBapa

wholesaler — onToBsIif TOProBell, OTOBOE MPEANPUATHE

wholesale - ontoBsIii

retailer — po3HUYHBII TOPTOBEI

to sell retail — mponaBath B po3HUILY

competitor - koHKypeHT

competition - KOHKypeHIHsI

to compete — KOHKypUpOBaThH

customer - noxkymnaresnsb

demand - cripoc

local - mecTHBI#

home or domestic market — BHyTpeHHUI pBIHOK

abroad — 3a pyoexxom

international or overseas market — MmexxyHapoHbBIN, BHEITHUN PHIHOK

export — ri1. < 9KCIOPTUPOBATh, CYIIl. — BBIBO3, SKCIIOPTUPYEMbIE TOBAPHI.

IMpOrt — o1, UMIOPTUPOBATH, CYIIl. — UMIIOPT (BBO3 TOBApPOB H3-3a
TPaHUIIbI)

2. Hanmumure, COOTBETCTBYIOT JIM YTBEpP:KIEeHUsI TeKCTy (nmpasaa -
true - (T) wim wHempaBaa - false (F)). HcnpaBbTe HenmpaBHIbHBIE
YTBEpPKIeHHS.

1) A firm which sells goods in large quantities is called a retailer.

2) An area where is a demand for certain goods is called a market.

3) Two or more companies which sell or manufacture the same product

are customers.

4) A firm which is just starting up is going into business.

5) A company which sells goods abroad is an exporter.



3. OTBeTbTE HA BOIPOCHI.
a) — M0 TEKCTY
1) how can the company be also called?
2) what does the expansion of the company mean?
3) what company is called wholesaler; retailer?
4) which companies can be called competitors?
5) what types of markets do you know?
b) — camocTosiTeILHO
6) what famous manufacturing companies of our country do you know?
7) which of them sell goods on the overseas market?
8) what famous importers of our country can you think of?
9) what should a company have to be competitive?
10) what can a firm do to win its rivals?

4. 3amoJHHTE MPONYCKH B NMMPECAJIOKCHUAX CJICAYIOIIUMU CJI0OBAMM:

Demand, international, go out of business, competitors, bulk

1. A lot of appeared in the home market last year. 2. The

for the premium class autos reduced because of the economic
crises. 3. We succeeded (ynanocs) in selling a of goods. 4. We started
business abroad and soon we’ll be able to present our products in the

market. 5. This company wasn’t competitive and its owners had to

5. 3ameHnure BBIJICJICHHBIC CJI0OBA B IPEIJIOKCHUAX CJICAYIOIUMUA
CJIOBAMMU.

competitor, t0.go into business, international, manufacturer, to go out of
business, firm, to sell wholesale

(H€K0m0pbl€ cnosa mocym ObIMb UBMEHEHbL 6 COOMBEMCMEULU CO
epemenem cuacod, IUYom u 4UCjiliom cymecm@umeﬂbHoeo)

1. My father started his business in 1972. 2. | think that our new model will
help us to win our rivals. 3. Your goods should have high quality to be
competitive in the overseas market. 4. Mr. Smith had to close his business
because of the economic crisis. 5. The price of the goods which the little shops
sell in small quantities is higher than the price of the same goods in the large
supermarkets. 6. This trade company sells goods in the local market. 7. Nokia is
one of the most famous producers of the mobile telephones in the world. 8. We
received a lot of goods and we are going to sell them in bulk.




KonTpoabnas padora |11
(2 kypc, 3 cemecTp)

Yacrs 1.
1. IlpounTaiiTe TEKCT M NepeBeIUTE HA PYCCKUH A3BIK NMCbMEHHO:
The Sole Proprietor

Many businesses are sole proprietorships, the firms owned and
operated by a single person. When a person decides to open an independent
business, that person is then entirely responsible for its success or failure. Any
profits go to the owner; any losses are his or her responsibility as well. If the
losses prove to be greater than the investment, the individual is responsible for
paying them, even if this depletes his personal assets.

One of the advantages of a sole proprietorship is that an owner can make
decisions quickly and decisively without having to consult others. And an
individual proprietor by law, pays fewer taxes and at a lower rate than a
corporation does.

There are disadvantages of this form of the business organization,
however. A sole proprietorship ends with the incapacity or death of the owner.
The assets can be inherited by a person who may then become an operator, but
legally the business dies with its owner. Also, since it is dependent upon the
amount of money the owner has saved or can borrow, usually it does not
develop into a large-scale enterprise.

In spite of its limitations, the sole proprietorship is well adapted to many
kinds of small businesses and suits the temperament of many persons who like
to exercise initiative and be their own bosses. Some economic contributions of
a small business are:

- a small business is often the starting point for development a new
product or service. One person tries out an idea. If it is successful, the business
grows, or the product may be bought by a larger firm;

- the small business can give an individual a chance to gain
experience, which the person may use later on a large scale;

- small businesses are particularly well suited for meeting specialized
local needs;

- artisans can provide individualized products for customers who
have grown weary of mass-produced goods;

- small businesses provide a service where knowing one’s customers
IS important;

- sole proprietors are reassuring to customers who believe an
individual who is accountable will do a good job.



Small businesses often grow into large ones, adding to the economic
vitality of the nation. Small business advocates contend that 55 percent of
American technical innovations comes from small — and medium-size business.
Certainly, many of the creative innovations in the American computer industry,
including those who built successful companies in what is now known as Silicon
Valley, California, started out as outsiders working on hand-assembled
machines in their garages. They have become part of American business lore.
By the measurement, small businesses are an important part of the creativity,
and the competition that provides new strength to an American economy.

Of course, it is true that small business venture does not carry with- it the
social stigma or opprobrium for the failed entrepreneur — as it does in some
countries. Often, failure of a small business venture turns out to be a valuable
learning experience for the entrepreneur, who may be more successful the
second or the third time. Unsuccessful attempts to start a business become a part
of the larger process of sorting out the market and making it more efficient,
according to small business experts.

Vocabulary

sole proprietor — coOCTBEHHUK, BIa IeJICIl, YACTHBIN MPEATPHHUMATEITh
sole proprietorships — coOCTBEHHOCTh, YaCTHOE MPEANPUHAMATEIIHCTBO
OWN — BIaJIeTh, UMETh, 00J1a/1aTh

operate — paborarb, JEHCTBOBATh, yNPABIIAThH

failure — mpoBaui, xpax, Heyaua

profit — mpuObLIL

losses - yobITKH

to deplete — ucTorare, KCYEPIBLIBATH

personal assets — mM4HBIN KamuTa

to pay taxes — mIaTuTh HaJIo0ru

to inherit — macnenoBaTh

legally — 3akonHO, neranbpHO

t0 save Money — KonuTh AEHBIU

to barrow money — 3aHumMaTh ICHBI'H

enterprise - mpeanpusTHE

adapt — mpucnocabiuBaTh, a1alITHPOBATH

to exercise initiative — nposBISATE UHUIIUATUBY

to be one’s own boss — ObITE camoMy cebe X03sIMHOM, Ha4aTbHUKOM
to meet needs — ynoBiaeTBOPATH HOTPEOHOCTH

artisan — pemeciieHHUK, MacTEPOBOI

accountable — oTBeTcTBEHHBIH, TOTOTYETHBII

venture — npeanpuaTie, HaYMHaAHUE (YaCTO PUCKOBAHHOE)

valuable learning experience — rieHHbII 00YJAFOIINNA OTTBIT
entrepreneur - npeanpuHUMAaTEIlb

sorting out — coptupoBath, pa3douparp, KIacCUPUIMPOBATH



2. Hanumure, COOTBETCTBYIT JIM yTBepP:KAe€HHUsI TeKCTy (nmpaBaa -
true (T) wim wenpaBaa - false (F)). HcnpaBbTe HempaBHJIbHbBIE
YTBEp KIeHHS.

1) A sole proprietor is entirely responsible for his success or failure.

2) Even if the losses are greater than the investment, a sole proprietor will

not deplete his personal assets.

3) The people who like to exercise initiative and be own bosses choose

sole proprietorships.

4) Small businesses do not often grow into large ones.

5) Small businesses are practically well suited for meeting specialized

local needs.

3. OTBeThTE HA BONMPOCHI:
a) — M0 TeKCTy
1) what are sole proprietorships?
2) what are advantages of this form of business organization?
3) what are the disadvantages of the sole proprietorship?
4) what are economic contributions of small business?
5) why do some people prefer goods produced by small businesses to
mass-produced goods?
b) — camocTosiTeILHO
6) what example of the successful sole proprietorship do you know?
7) if you inherited a business, what would you do with it?
8) what kind of person would be a good sole proprietor? Give your
Own reasons.
9) why do small — and medium-size businesses play such an
important role in the economy of a country?
10) what do you know about the development of the small business in
our-country?

4. 3anoJiHNTE MPOIYCKH B MPEIJI0KEHUIX CJIAeAYHIINMH CJIOBAMM !

own boss, personal assets, taxes, losses, saved up, sole proprietor |

1. The should be a responsible person and exercise
initiative. 2.1 money and invested my into business. 3. | have my
business now. | like to be my . 4. Two weeks ago tax
administration found out, that I hadn’t pay . 5. When I understood, that

the had become greater than the investment, | went out of business.



4, 3ameHUTE BblJeJIeHHbIE CJIOBA B MPENJI0KEHUSAX CJIeqy0IIMMU
CJOBAMM.

Sole proprietor, according to the law, profit, personal assets, sole
proprietorship

1. Legally, you should pay taxes. 2. It’s important to have personal
capital if you want to start your own business. 3. Entrepreneur is wholly
responsible for his decisions. 4. His dream was to open a business of his own.
5. The income of the company has increased since previous year.

Yacrn 2.

1. TIlocraBbTe IJarojbl B HY:KHYI0 ¢GopMy, HCIIOIb3YS MACCUBHBII
3aJior:

1) TV ___ by Baird (invent).

2) Pyramids by Egyptians (build).

3) Hishat __ away by the wind now (blow away).

4) Coffee ___ in Brazil (grow).

5) Chopsticks __in China (use).

6) The plants by water at the moment (water).

7) The thief __ yesterday (chase).

8) The robber __ last week (arrest).

9) The injured man ___ to hospital now (take).

10) Thecar ___ tomorrow (repair).

11) Thevase __ just  (break).

12) The dishes -~ yet (not / wash).

13) The long dresses __ in 1890 (wear).

14) Dinner.____in ten minutes (serve).

15) The letters __ at the moment (type).

16) Guernica by Picasso (paint).

17) The parcel ___ yet (not/ deliver).

18) Alpha Romeo cars ___in Italy (make).

19) The thief __late last night (arrest).

20) The letter __ next week (deliver).

2. TlepeBeauTe nmpeaiosKeHUsl U3 AKTHBHOT'O 32J10Ta B NACCUBHBII:
1) The gardener has planted some trees.

2) Doctor Brown will give you some advice.

3) A famous designer will redecorate the hotel.

4) Steven Spielberg directed “E.T.”.

5) Someone has broken the crystal vase.




6) His parents have brought him up to be polite.

7) Fleming discovered penicillin.

8) They will advertise the product on television.

9) Someone is remaking that film.

10) The police arrested him.

11) The traffic warden had already given him a ticket for illegal parking
12) People must obey the law.

13) Someone had broken our door down.

14) They chose him as the best actor of the year.

15) Somebody has stolen a bus from outside the school.

3. IlepeBeauTe nmpeaioskeHUsI U3 AKTHBHOTO 32J10Ta B NACCUBHBIN:
1) He gave me a present.

2) The waiter will bring us the bill.

3) The Queen presented him with a medal.

4) Her mother bought Mary some sweets.

5) Bob has sold Ted a second-hand car.

6) Larry is going to send a letter to Tom.

7) Someone is helping her with the housework.

8) A pickpocket robbed me.

9) The mail-order company sent Mrs Green a parcel.
10) Someone will pay you within the next few days.
11) You can improve your health with more exercise.
12) A dog is chasing the child.

13) My friend sent me an invitation.

14) The farmer is building a new barn.

15) The secretary has given Mrs Jones some letters.

4. ITocTaBbTE Ii1aroJnl B ckookax B Present Perfect:
1) The train'to Moscow ___ (already/leave).

2) Michael __ to my home town twice (be).
3) I <~ my leg once (break).

4) We ___ here for a year (live).

5) I ___ the film twice (watch).

6) My sister __ the book (read).

7) We ___ to London (never/be).

8) Mary ___ her friend (just/see).

9) My friends ___in the Atlantic Ocean (never/swim).
10) Ithink I ___ her before (not see).

11) She __ aholiday this year (not have).

12) Theshop __ yet (not open).

13) John __ abicycle (never/ride).

14) We __ our homework yet (not do).



15) | ___ to the cinema for ages (not be).

16) Our letter _ (yet/arrive).

17) My parents ___in the same city all their lives (live).
18) The Smiths __ a house (move).

5. MocTaBbTE I1aroJbl B ckoOKax B Present Perfect:
1) What organizations ___ he __ for (work)?

2) How many flowers _ we __ (sell)?

3) ___you ___ anarm (ever/ break)?

4)  thepost _ (arrive)?

5) _ Ms Smith ___ here longer than you (work)?
6)  your daughter _ in atent (ever/sleep)?

7) Where __you __ (be)?

8) How long they their house (have)?

9) How many books  Michael _ (write)?

10) What cities _ you __ to (be)?

6. 3amoJiHUTE MPONYCKHU B MPeJIOKEHHSIX HCnoab3ysi for wium since:
1) 1 haven't been at home __ Christmas.

2) We've been here __ ten o'clock.

3) | have worked for this company .. more than eight years.

4) | haven't been to the theatre _ ages.

5) I have studied for the exam- -~ 9.15.

6) | have had thistoy __ l-was eight.

7) She hasn't had a day off _ 2007.

8) John has been in France __ more than three weeks now.

7. PackpoiiTe ckOOKH, MOCTABMB IJ1aroJibl B ckoOkax B Present
Perfect niu Past Simple:

1) 1 10km (run/ just) .

2) I 20 km last week (run) .

3) I~ acomposition two days ago (write).

4)-1'__ two compositions this month (write / already) .

5) I ___ my friend (ring / just) .

6) 1 ___ my friend 10 minutes ago (ring) .

7) Two days ago, | a Madonna concert on TV (watch) .
8) I __ Madonna live in concert (see / already) .

9) I ___ my summer holiday in Sochi last year (spend).

10) 1 __ to Sochi yet (be / not).



8. O3HakoMbTECH € CHUTYyallUSIMH W COCTABbTE INpPeIJIOKEeHHsS] M3
CJIOB B CKOOKaXx, ncnoab3ys Past Perfect:

1) You went to Jill’s house, but she wasn’t there. (she/go/out) She had
gone out.

2) You went back to your home town after many years. It was not the
same as before. (it/change/a lot).

3) I invited Rachel to the party but she couldn’t come. (she/arrange/to do
something else)

4) You went to the cinema last night. You arrived to the cinema late. (the
film/already/begin)

5) | was very pleased to see Tim again after such a long time.
(I/not/see/him for five years)

6) I offered Sue something to eat but she wasn’t hungry.
(she/just/have/breakfast)

9.  IMocraBbTe riaroJinl B ckookax B Past Perfect uim Past Simple:

1) John __ the candles when she arrived (light).

2) She __ lunch before the children came home (cook).

3) When she arrived at the theatre he ___the tickets (buy).

4) After Jim and Terry had finished their breakfast, they  to fish
(90).

5) Theparty by the time | arrived (already/start).

6) She sealed the letter, put a stamp on it and it (post).

10. ITocraBbTe riaaroJibl B ckookax B Future Perfect:

1) She by 8 o’clock (finish).

2) | this book by next week (read).

3) They _ anew school by the end of this year (build).

4) He __ from University by 2009 (graduate).

5) She . doing her homework when her mother comes home (finish).



IV cemectp
Pazgen 1
1. Infinitive and —ing forms

B cucreme aHriamiickoro riaroja MPHUHATO BBIACTATH JIBE TPYIIIHI
dopMm — muunbie W HenuuHble. K nuuHBIM - Qopmam  OTHOCAT (OPMEI
IPOMIEIIET0 W HE TMPOIIEIIIET0O BPEMEHH, KOTOpbe (DYHKIHOHUPYIOT B
NpEJIOKEHIH B KayecTBE CKa3yeMoro (oOpaTuTe BHUMaHHE Ha BPEMEHHBIC
dbopMBbI, paccMaTprBaeMble B HACTOSIIIIEM TOCOOUH U B €TI0 MEPBOM YACTH).

B anrnuiickoM s3bIKe CyIIECTBYIOT TpU HEIMYHBIE ()OPMBI TJIaroa:
uHuHUTHUB, Nipudactue (mpudactue | u npuyactue 1) u repynauii. Henuunsie
dbopMbl THaroja He U3MEHSIOTCA MO JUIAM M YHUCJIaM W HE yHOTpeOsItoTCs
CaMOCTOSITEJILHO B POJIM CKa3yeMoro. BaxxHoil 0COOEHHOCTHIO HEIUYHBIX (POpM
rJiarojia siBJISIETCS OTCYTCTBUE Y HUX KAaTETOPUHM BPEMEHU. ITO 3HAYUT, YTO OHU
HE MOTYT MOMENIaTh JEHCTBUE HAa ONPEACIICHHBIM OTPE30K BPEMEHHM M JIMIIb
YKa3bIBAalOT Ha COOTHOILIEHHWE O0003HAUYaeMOro HWMHU JACUCTBHUS C JACHCTBUEM,
KOTOPOE€ HA3BAHO TJIar0JIOM CKa3yeMBbIM.

Mps1 He OyzeM nmoApoOHO OCTAaHABIMBATHLCS HA aHAJU3€ OTIEIbHBIX
CBOMCTB HENWYHBIX (OPM H OCTAHOBUMCS TOJBKO Ha OCOOEHHOCTAX WX
yHOTpeOIeHHUS.

Infinitive
NHGUHUTHB B aHTJIIMHCKOM SI3bIKE HMEET CICAYIOIINEe (DOPMBI:

Active Passive
Indefinite (to) send (to) be sent
Continuous (to) besending | @ —mmemmemmemmmeeee-
Perfect (to) have sent (to) have been sent
Perfect (to) have been| = -
Continuous sending --

Wudpuantus (¢ yactuien t0) ynorpebisieTcss B CICAYIONIMX CIydasiX:

- JUTsL BBIpQKECHUS 1ICTTH

She went out to buy some milk. — Ona sviuina, umo6wr kynums monoxo.

- mocJie onpeneieHHbIX riaroyoB (advise, agree, appear, decide, expect,
hope, promise, refuse u T.1.):

He promised to be back at 10 o’clock. - On obewan eepnymoca xk 10
yacam.

- IOCJIe OMpeIeNICHHBIX MpuiaraTebHbIx (angry, happy, glad u t.1.):




She was glad to see him. — Ona 6vira paoa écmpemumucs ¢ Hum.

- mocie BompocuTenbHbIX ciaoB (Where, how, what, who, which,
UCKJTFOUCHUE COCTABJISCT TOJIBKO BOIIPOCHTEIBHOE clIoBO Why):

Has she told you where to meet them? — Ona ckazana sam, 2oe ux
ecmpeuams?

- mocite would like/ would love/ would prefer:

I°d love to go for a walk. — 4 6wt ¢ yoosonvcmeuem npoeynsnace.

- TIOCJI€ CYIIECTBUTEIHHBIX:

It’s a pleasure to work with you. — Pabomams ¢ Bamu — oomno
y0osoIbcmaue.

- TTOCJIe KOHCTPYKIUH co cioBamu t00 u enough:

He’s too short to reach the top shelf. — Ou cruwurom man, umoobw
00OMAHYMbCSL 00 8epPXHell NOIKU.

Nudunutus (6e3 yacTuisl t0) ynoTpeOasieTcs: B CASAYIOMIUX CIIydasix:

- ocJIe MOajIbHBIX riarosoB (must, can, will u T.1.):

You must be back at 12 o’clock. — Bsi donorcnst 6eprymucs 6 12 uacos.

- mocne had better/would rather:

I’d rather have stayed in last night. — Jlyuwe 661 5 ocmanca ooma
suepa.

- mociie make/let/see/hear/feel + nonomuenne:

Mum let me watch TV. — Mama paspewuna mue nocmompemo
meneau3op.

—ing forms
Ynorpebnss tepmud —ing forms, mel umeem B Buay mnpuyactue | u

repyHauii (B JaHHOM pa3jieiic Mbl HE JaeM XapakTepucTuky mnpudactuio ).
[IpuBenem 3Tu GOPMBI:

Active Passive
Non-perfect sending being sent
Perfect having sent having been sent

—ing forms ynoTpe06istoTes B CASAYIOMINX CaydasiX:

- mociie ompenereHHsix rinarojos (admit, avoid, consider, continue,
delay, deny, enjoy, escape, excuse, fancy, finish, forgive, imagine, involve,
keep, look forward to, mention, mind, miss, object to, postpone, practice,
prevent, report, resist, risk, save, stand, suggest, understand u T.1.):

He admitted (to) stealing the painting. — On npusnancs 6 kpaoice
KapmuHbl.

- mocite love, like, dislike, hate, enjoy, prefer:

He likes cooking. — On atobum comosume.




- mocie I’m busy, It’s no use, It’s (no) good, It’s (not) worth, what’s
the use of, can’t help, there’s no point (in), be/get used to, be/get
accustomed to, have difficulty (in):

It’s no use complaining. — Becnonesno sxcanosamocsi.

- ocJie “go” i 0003HaueHU GU3NIECKUX YIIPAKHEHUMN:

They go skiing every winter. — 3umoti onu kamaromes Ha vldCax.

- MIOCJI€ MPE/IJIOTOB:

He entered without knocking at the door. — Ow e6owen, ne
HOCMYYABUUUCD.

- mocie see, hear, listen, watch mis BeIpakeHHS HE3aKOHYCHHBIX H
JUIATEIbHBIX TEUCTBUU:

I saw Kate painting the kitchen. — 4 suoen, xax Ketim kpacuna xyxuio.

3aganme 1.1. [locTaBbTe IJ1aro B CKOOKax B HY:KHYH ¢opmy (-ing-
form uiam HHPUHUTHB)

1) They denied the money (steal).

2) 1 don’t want out tonight. I’'m too tired (go).

3) The baby began ___in the middle of the night (cry).

4) Why do you keep _ me questions? Can’t you leave me alone (ask)?

5) I don’tenjoy  very much (drive).

6) Canyou remind me __ some coffee when we go out (buy)?

7) One of the boys admitted the window (break).

8) The boy’s father promised for the window to be repaired (pay).

9) Irefuse _ any more questions (answer).

10) Ican’tafford  outtonight. I haven’t got enough money (go).

3apanue 1.2. BcraBbTe YyKa3aHHbIE TJIaroJbl B CleaylolIue
NpeaI0KeHUus:

answer use be mak try wor
e Kk
apply be liste see wash writ
n e
1) Could you please stop so much noise?
2) He tried to avoid my question.
3) | considered for the job but in the end I decided against it.
4) | enjoyed to music.

5) Have you finished __ your hair yet?

6) I’ve put off _the letter so many times. I really must do it today.

7) I don’t mind you  the phone as long as you pay for all your calls.
8) If you walk into the road without looking, you risk __ knocked down.




9) Sarah gave up __ to find a job in this country and decided to go
abroad.

10) Jimis 65 but he is not going to retire yet. He wants to carryon .

11) What a stupid thing to do! Can you imagine anybody _ so stupid?

12) Hello! Fancy _ you here! What a surprise!

2. Reported Speech (kocBeHHasi peub)

|. B aHrmiickoM si3bIK€ BpEMs TIJlarojia B MPUAATOYHOM IPENIOKECHHUH
3aBUCHT OT BPEMEHH IJ1aroJia B IJIaBHOM MPEII0KEHUU.

Ecau riiaros B riiaBHOM IPEIJIOKEHUU CTOUT B OJJHOM U3 HACTOALIUX WIIU
OyAyImMX BPEMEH, IN1arojl NpUJATOYHOTO MPEASIOKEHUS MOKET YINOTPEOISIThCA
B JIF0OOM HEOOXOAMMBIM IO CMBICITY BPEMEHHU.

Ecau rimaros B riaBHOM IPEJIOKEHUM CTOMT B OJHOM M3 IPOLIEIIINX
BPEMEH, TO B MPUAATOYHOM IPEIIIOKECHUM HAYMHACT. JEHCTBOBATH IIPABUIIO
COTJIACOBAHUS BPEMEH:

Direct Speech Reported Speech

Present Simple Past Simple / Present Simple

“T like walking,” she said. She said she liked / likes

walking.

Present Continuous Past Continuous

“He is watching TV,” she She said he was watching TV.
said.

Present Perfect Past Perfect

“He has just left,” she said. She said he had just left.

Past Simple Past Perfect

“He left an hour ago,” she She said he had left an hour
said. before.

Future Simple Future-in-the-Past

“He’ll be back in an hour,” She said he would be back in an
she said. hour.

[IpaBmiio corjacoBaHusi BpEeMEH HE COOJIIOJAETCsl, €CJIM  IJaroi
HPUJIATOYHOTO MPEATIOKEHNUS BbIpakaeT 0OIIEU3BECTHYIO UCTHHY:

Everybody knew the sun rises in the east. — Bce snarom, umo coanye
ecmaem Ha 60CMOKe.

[Ipu TpanchopManuu NOPEIIOKEHUA M3 TPSAMOM pedd B KOCBEHHYIO
VU3MEHSIOTCSA [0 CMBICIY JIMYHBIE U INPUTSIKATEIbHbIE MECTOMMEHMS, a TAKXKE
Hapeyus MeCTa, BpEMEHU U yKa3aTeJIbHbIE MECTOUMEHUA:



Direct Speech

Reported Speech

this

these
now
today
yesterday
tomorrow
next week
last week
a year ago
here

in two minutes

that

those

then

that day

the day before, the previous day
the next day, the following day
the following week

the previous week

the year before

there

two minutes later

l. Bonpocsl B KOCBEHHOH peun

OOmmii Bonmpoc B KOCBEHHOH peun BBOaUTCs coro3amu if miam whether,
MOCJIE KOTOPBIX CIICAYET MPSMOK TTOPSTIOK CIIOB.

OOmuii BOIPOC B KOCBEHHOW pPEYH OOBIYHO BBOAMTCA riarojamu to ask,
to wonder, to want to know:

He said to me: “Do you speak English well?” — He asked me if | spoke
English well. — On ckazan mue: «Tol xopowo 2osopuus no-anenuticku?» - Ou
CNPOCUTL MEHS, XOPOULO JIk 5L 20800 NO- AHSIUUCKU.

He said to me: “Did you come here at two o’clock?” — He asked me if
I had come there at two o’clock. — Ou ¢ kazan mue: « Tl npuxooun crooa 6 0sa
yaca?y - OH cnpocul MeHs, NPUXoousl iu s myoa 8 08a 4acd.

CrneuuaiabHblii BONPOC B KOCBEHHOW pEYH BBOIWTCS TEM IKE
BOIPOCUTENILHBIM CIIOBOM, YTO M B IpAMO# peuu. ITopsmoK CIIOB CTaHOBHUTCS
npssMbiM. CrienuanbHbIi BOIMPOC B KOCBEHHOH pEYHM BBOAWUTCS TEMH K€
rJIaroyiaMu, 94To M OOIIHiA BOIIPOC:

He said to me: “When did you enter the University?” — He asked me
when | entered the University. — On ckazan mue: «Koeda meli nocmynun 8
yHugepcumem?» - O cnpocul MeHsi, K020a st ROCMYNUIL 8 YHUBEPCUTEN.

He said to me: “What hotel are you going to stay at?” — He asked me
what hotel | was going to stay at. — Ou ckazan mue: «B kaxot cocmunuye moi
cobupaemecy ocmarnosumovcsi?y - OH CNpoCUll MeHs, 8 KAKOU 20CMUHUYe sl
cobUPaAIOCh OCMAHOBUMbCSL.



I1. IloBestuTe/IbLHBIE MPENJIOKEHHSI B KOCBEHHO pedun

[ToBenuTenbHBIE  TPEIJIOKEHUS B KOCBEHHOM  peYd  BBOJATCS
YTBEPIUTCIIGHBIM ~ WJIM  OTPUIATCIIbHBIM ~ MHMUHUTHBOM. [lOBEIUTEIIBHBIC
TJIaroJibl B KOCBEHHOM peun BBoasATCs ritarojamu to ask, to tell, to order, to let,
to make, to advise u 1.1.

He said to me: “Open the window, please.” — He asked me to open the
window. — Ou ckaszan mue. «Omxkpoti, noxcanyiicma, okno.» - On nonpocun
MeHsL OMKPbIMb OKHO.

He said to me: “Don’t go there.” — He told me not to go there. — On
ckazan mHe: «He xoou myoay». — On enen mue He x00umv myoa.

3amanue 2.1. IlepenmaiiTe cieaywinue MNpeaioKeHU B KOCBEHHOI
peun:

1) Tracy said: “I hope we will go to the same place next year.”

2) Mr Jones said: “I had a brilliant time.”

3) Jimmy said: “I liked the food.”

4) Grandmother said: “The waiters were very rude.”

5) Danny said: “I like swimming.”

6) Judy said: “T am looking forward to going back to school.”

7) Mrs Jones said: “I am getting bored of lying on the beach.”

8) Paul said: “I’ve never had so much fun in my life.”

9) Tina said: “I am exhausted.”

10) Patrick said: “I'will go there next summer.”

3ananue 2.2. Ilepenaiite ciieayrimne BONPOChbl B KOCBEHHOI peyn:
The boy asked: ...

1) “Where is the main tourist office?”

2) “Did you find my suitcase?”

3) “How long have you worked here?”

4) “Whet are we going to do today?”

5) “What time do we leave tomorrow?”

6) “Who made the sculpture in the square?”’

7) “What time do the shops open?”

8) “When is breakfast served in the hotel?”

9) “Is there a shopping centre near here?”

10) “Do you know where the nearest bank is?”

3apnanme 2.3. Ilepemaiite ciaeaymomme IpeliOKeHUST B KOCBEHHOH
peuu:



Mrs Baxton told her cleaner:

1) “Clean the bathroom.”

2) “Make the beds.”

3) “Don’t forget to tidy the bedroom.”

4) “Feed the dogs.”

5) “Don’t leave the rubbish in the kitchen.”
6) “Do the washing-up.”

7) “Don’t let anyone into the house.”

3. Ycii0BHBIE NIPEAJIOKECHUA

B aHTIMIICKOM S3bIKE BBIICISIOT YETHIPE THITA YCIAOBHBIX MPEATIOKCHHIA:

1) YcioBHbIE NMPEIOKECHNS HYJIEBOTO THIIA BBIPAXKAIOT OOIIECH3BECTHBIC
(aKThl, OOBIYHO OTHOCSIIINECS K HACTOSIIEMY BPEMEHHU:

If you interrupt people, they get angry. — Eciu nepebusams mooeii, onu
HAYUHAIOM CEPOUMbBCSL.

B yCOBHBIX MPENIOKEHUSX STOrO THIIA M B [JIABHOM, U B MPHIATOYHOM
npeIoKeHUIX yrotpeoisercs Present Simple.

2) VYcinoBHble mpenioxkeHus | TMma  BbIpaXkalOT — pealibHBIE,
OCYULIECTBUMBIE YCIOBHSI, OOBIYHO OTHOCSIIUECS K OyAylIeMy WM HACTOSIIEMY
BpPEMEHHU:

If the weather is fine, we will go for a walk. — Eciu nozooa 6yoem
XOpOuiasL, Mol NOUOeM 2YJIsIMb.

B ycrnoBHBIX mpemioxeHusx | Tuma, OTHOCAIIMXCS K Oyayliemy, B
IPHUIATOYHOM NpEIOKEHNH Tmociae coro3a If rmaron crasutcs B Present
Simple, a B rmaBHOM nipeiokeHnn ynoTpedsercs Future Simple.

3) VcuoBabie npemioxkenus |l Tuma BbIpakarOT MalOBEPOATHBIE H
HEepeaJbHbIC YCITOBHS, OTHOCSIIUECS K HACTOSIIEMY WIIA OYIyIeMy BpEMEHHU:

If I won a lottery, | would buy a plane. — Eciu 6v1 s sbtuepan nomepero,
5 Obl KYHUL camoiem.

B ycnoBubix mpemnokenusx |l Tuma B IpHIATOYHOM MPEIIONKCHHH
ynoTpeoisiercst Past Simple, a B maBaom — would (could) + nnpuauTHB.

Inaron to be B yclIOBHOM NPHIATOYHOM TMPEIJIOKCHUU YACTO
ynoTpeobisercs B popMe MHOKECTBEHHOT'O YHCTIA!

If I were you | would go to the doctor at once. — Ha meéoem mecme 51 6vi
cpasy dice nouesl Ko epauy.

4) VYcnoBuble npemnoxenus |l Tuma BelpaxaroT ycinoBus, He
peann30BaHHBIE B POILIOM, [I03TOMY COBEPILIEHHO HEBBIITOJIHUMBIE.



If I had had time yesterday, | would have gone to the concert, but |
was busy. — Eciu 6b1 y mens 610 pems guepa, si Ol nouten Ha KOHYEpm, HO S
ObLL 3aHAM.

B ycnosbix mpemnoxkenusx Il Tuma B mpumaToyHOM TpeIOKCHHUU
ynotpebasiercs Past Perfect, a 8 rmaBaom — would (could) + mepdexTHbIit
uHpuaUTUB (have + npuyactue npomennero BpeMeHN ).

3auaHne 3.1. CocraBbTe YCI0BHBIC IIPCAJOKCHUNA IMEPBOr0 THUIIA,
HCII0JIb3YH CJI0BAa B CKOOKaX:

1) Ifyou  busy,| __ you alone (be) / (leave).

2) If I ___ in Moscow, | __ the Tretyakov Gallery every year (live) /
(visit).

3)IfI __ aticket, | ___ to the concert (buy) / (go).

4) If my father __ early, we TV together (come) / (watch).

5) If mother __ acake, we ___ avery nice tea-party (buy) / (have).

6) If you  systematically, you _ an examination (not work) / (fail).

7)1 ____youifl___ time (phone) / (have).

8) Mum ___ ifyou __ her (worry) / (not phone),

9)He  angryifhe _ you there (get) / (see).

10) If you _ atten,| _ ready to start (come) / (be).

3aganue 3.2. CocrtaBbTe YCJOBHbIE TMpeNJ0KeHHSI BTOPOro THIIA,
HCIOJIB3YH CJI0BA B CKOOKAaX:

D If1__ nearalake, | - swimming every day (live) / (go).
2) Ifshe _ English, she . to enter the University (know) / (try).
3) Ifmyfriend  toseeme, | _ glad (come) / (be).

4) If we __ atelegram from him, we ___ (receive) / (not worry).
5)Ifhe _ somuch, he  be so clever (not read) / (be).

3ananmne 3.3. CocraBbTe YCJOBHBbIE MPeENI0KEHUS TPeThero THIIA,
HCIOJIB3YS CJI0BA B CKOOKAaX:

1) Ifhe _ hard, he __ great progress (work) / (achieve).

2) I the composition long ago if you _ me (write) / (not disturb).

3) If they _ to Moscow last year, they  that famous musician (not
go) //(not hear).

4) If she _ meyesterday, | her all about it (ask) / (tell).

5) Ifthey it before, they  measures (know) / (take).

4. Mopaabnble riaaroiasl (Modal Verbs)

I'maroner can (could), may (might), must, shall, should, will, would,
ought to, have to, need sBISIOTCSA MOJATBHBIMHU.



MOI[EU'II)HI)IC rjarojbl  HC  BBIPpAXKAIOT KOHKPCTHBIX I[CﬁCTBHﬁ, a
IMOKAa3bIBAIOT JIMIIb OTHOIICHUC IT'OBOPAIICTO K I[GﬁCTBHIO, OLICHKY HGfICTBI/ISI, T.C.
BO3MOXHOCTD, HGO6XOIII/IMOCTB, IMPCAITOJIOKUTCIIBHOCTh, JOJDKCHCTBOBAHHC,
Pa3pCICHUC U T.AO.

MOI[EU'II)HI)IC rJ1aroJibol UMCIOT P OTIIMYUTCIIbHBIX OCOOCHHOCTEII:

o HE HMMEIOT OKOHYAaHHSA —S B TPEThEM JIMIE €. Y. HACTOSIIETO
BpeMeHu rpynmsl Simple (3a uckimouennem rimaroio have to u need);

o o0pa3yloT BOIPOCHUTEIBHYI0O W OTpUIIATeTbHYI0 (GOpMBI  0€3
BCIIOMOTaTENIbHOTO IJ1aroJia;

o TpeOyIOT ynotpebieHust ”HGUHUTHBA 0e3 YacTHIls t0;

o HE UMEIOT HeNMYHbIE (HOpM (MH(PUHUTUBA, TEPYHAMS, IPUYACTHS);

o HE MMEIT BpeMeHHble (OpMbI (32 HCKIIOYEHUEM (popM
HACTOSIIETO U MPOMICANIETO BPeMEHH Ipymiibl SIMpPle y HEKOTOPBIX MOAATbHBIX
IJ1aroJioB).

B HacrosiimeM MOCOOMM MbI OCTAHOBMMCS Ha MOJPOOHOM aHAIM3€ CaMbIX
yIOTpeOUTEIbHBIX MOJANIBHBIX I1arojioB: can (could), may (might), should, must.

MopaabHblii riaroa can (could)

Mopaneubiid  rmaron can (could) - ymorpebnsieTcs ans  BBIpaKCHUS
CHEAYIOIINX 3HAYCHUM:

- BOBMOXXHOCTH, YMEHHUS, CIIOCOOHOCTH:

Anna can run fast. — Auna ymeem 6vicmpo 6ecame.

I can pay you next week. = A cmoey saniamumes mebe na caedyoweii
Heoelle.

- pa3peleHue:

You can go home. = Bot moorceme notimu 0omoil.

- COMHCHWSI, YIUBIICHUS, HEIOBEPHSL:

She can’t feel hurt. We’ve explained everything to her. — He mooicem
ObIMb, YUMOOBL OHA YUYBCMBO8ANA ceOsl 0budCceHHoU. Mbl el 6ce 00bACHUU.

Can it be true? — Heyorcenu smo npasoa?

B 3HaueHMun CcoMHEHHMs, HeAoBepus W T.1. riarox can  (could)
ynoTpeOseTcs, KaK IPaBHJIO, B OTPHIATEIBHBIX M, PEKE, BOMPOCHTEIbHBIX
NPEIIOKCHUSIX ¥ COOTBETCTBYET B PYCCKOM SI3bIKE CJIOBAM He Modicem Obimb,
umoobl..., 8p0 iU, HEYICEU.

B sTOM 3HaYeHHH MOJANIBHBIN ri1aroi can (could) MoxeT ynoTpeOasaThes:

a) C TPOCTHIM HH(PUHUTHBOM, €CIIM BBICKA3bIBAHHUE OTHOCHTCS, Kak
IIPABHJIO, K HACTOSILIEMY U, PEeXkKe, K OYAyIIIEeMY BPEMCHH:

He can’t know this man. I am sure they’ve never met. — He mooicem
Oblmb, umMobbl OH 3HANL IMO20 uenoseka. A yseepew, umo OHU HUKO20A He
8CMpedanucy.

0) ¢ uapuauTHBOoM CONtiNUOUS, eciii COMHEHHE BBIPAKACTCS B
OTHOIIICHUH JICUCTBHUS, IPOUCXOISIICTO B MOMECHT PEUH:



They cannot be working in the garden. It is raining hard. — He
Modcem bvimsb, Ymobwl OHU celuac pabomanu 6 cady. Moem cunvbHbill 009icOb.

B) ¢ iep(heKTHHIM HHOUHUTHBOM, €CJIH BHICKa3bIBAHHE OTHOCUTCS K
IPOIIEIIIEMY BPEMECHH:

Can she have read such a big book in two days? — Heyoscenu ona
NpOYUMAIa MaKyo moJicmyro KHu2y 3a 08a OHs?

r) c¢ wunpuautuBoMm Perfect Continuous, ecmu coMHeHHE
BBIPQXKACTCSI B OTHOIICHUM JICHCTBHUS, COBEPIIABIICTOCS B TCUYCHUE KAKOI'O-TO
IIPOMEXKYTKA BPEMEHHU:

He can’t have been working six hours running. He has done so little. -
He mooicem 6vimov, umobwul on paboman wecmv yacos noopsad. OH maxk mano
coenai.

MoanpHBIH THaronx Can — OJWH W3 HEMHOTHUX MOJAIBHBIX TJIarojos,
KOTOpBIC UMEIOT opMy TpoIIeaniero BpeMeny. @opma mpornieero BpeMeH!
can — could:

She could play violin when she was siX. — B wecmb nem ona ymena
uespams Ha CKpunke.

OtpuniatenbHas ¢opma oOpasyercs Tpd - IIOMOIINA OTPUIIATEITHHON
gacTHIIBI NOt, KoTOpas ¢ TJIarojioM Can BCerjia NHIIeTCs CIIMTHO — cannot:

My little son cannot write yet. — Mou manenvkutl coin ewe ne ymeem
nucame.

My son could not read when he was three. — Kozoa moemy cviny 6wvi10
mpu 2004, OH He yMell YUmama.

B pasroBopHOil peun ymnoTpeOJSIOTCS COKpaIleHHBIE OTpUIATEIbHbIE
dopmsl rnarosa can — can’t, could — couldn’t:

She couldn’t pass her driving test. — Ona ne cmoena coams sx3amen no
8024COEHUIO.

st oOpa3oBaHUS BOMPOCUTENHHOU (OPMBI MOJIATBHBIN TJ1aros can
(could) craBuTcs nepe/ MOAICKAIIMM:

Can you do'it Nnow? — Bwi mooiceme coenamos 3mo ceudac?

Could you read English books last year? — V Bac 6wira 6ozmosicrnocme
YUMamov AHSIUUCKUE KHUSU 8 NPOULIOM 200)?

MojaibHbIE TJIAroybl SBJISIOTCS HEIOCTATOYHBIMHU (Y HHX OTCYTCTBYIOT
HEKOTOPBIC TJIArojbHbIC (OPMBI), TTOITOMY JJIS BOCIOJHCHHS HEIOCTAIOIINX
bopM yHmoTpeOIAIOTCS CHHOHUMUYHBIE 000pOTHl. CHHOHUMHUYHBIM O0OPOTOM
rmaroja Can B 3HaUYCHUH BO3MOXKHOCTH, YMEHHS, CIIOCOOHOCTH siBjsieTcs to be
able to 6wt B cocrositnnn. Ho, kak Beskuii cuHOHMM, tO be able to meckonbko
OTJIMYAETCSl 10 CBOEMY 3HAYCHHIO OT MOJAJILHOTrO riiarojia can. MojaibHbIH
rjaroyi Can BbIpakaeT BO3MOXKHOCTBH BooOmie, a obopor to be able to —
BO3MOXXKHOCTh COBEPIIHUTH JCHCTBHE B JTAHHOM KOHKPETHOM Ciy4yac B JIAHHOE
BpEMSI.



I can play football, but I am not able to play now. I don’t feel well. —
A ymero uepamo 8 pymoon, HO 5 He 8 COCMOAHUU USPAMb celdac. s NI0X0 ceos.
Yy8CMaBYI0.

B mpomenmem BpemeHH paszinune Mexay can u to be able to mpum
BBIPXEHUH STOTO OTTCHKA 3HAYCHUS OIIYIIAaeTCsl OOJIbIIIe:

He was in London two years ago, so he could see English films every
day. — /lea cooa momy nazao on oOvin 6 JIonoone u umen 803MONCHOCHb
cMOmpemsb aHeauicKue QuibMbl Kaxcoblil OeHb.

I am very glad you were able to come. — 4 ouens pao, umo Bvi cmoziu
npuumu.

C rmaromamum Bocopustus (to see, to hear m np.), a Takke B
OTpUIIATEIbHON (QopMe, KaKk NpPaBWIO, YMNOTPEOJIeTCS MOJANbHBIA TIJIarol
could:

I could see him very well. — Mue ezco ouens xopouto 6w110 6uoHO.

I couldn’t see that book yesterday. — 5 ne cmoe docmame smy knuey
suepa.

MoganpHBI TJAroa Can MOXKET YHOTPeOJAThCS JUISl  BBIPAKCHUS
paspernieHus B Oy 1ylieM BpeMEHH:

You can come at ten tomorrow. — Bet mosiceme npuiimu 3aempa 6 10.

B 3HaueHun ymeHUs, BO3MOKHOCTH, CIIOCOOHOCTH COBEPIIUTH JICHCTBHE
rJIaroJi can st Oyaymero BpeMEeHH yIOTPEOIAThCS HE MOXKET, IOTOMY YTO OH
HE WMeEeT WHPUHUTUBA, JUIsI Oyaymiero BPEeMEHH B OTHUX 3HAYCHHUAX
ynoTpeoisieTcst obopot to be able to.

MopaabHblii raroa may (might)

MopaneHbiii Tnaromr may (might) umeer aBa 3HaueHwus:

- pa3penieHus:

May | smoke here? — Moowcro 30ece kypums?

B »TOoM 3HadyeHWH TJIaros May COOTBETCTBYET PYCCKOMY MOMCHO,
paspewiume M MOXET YNOTPEOIATHCS TONBKO C MPOCTHIM WH()DHUHUTHBOM B
YTBEPAUTEIFHOM W BOMPOCUTENBHOM TMpenioxeHun. OtpuniatenbHas ¢opma
riaroja May MCroyb3yeTcs CPAaBHUTEIHHO PEIKO.

- TIPEATIOIOKECHHS, JOMMYCKAaeMO BO3MOXKHOCTH:

He may come any minute now. — Ou mooicem nputimu (603MOAICHO,
npuoem) 8 1100y MUHYMY.

B 5TOoM 3Ha4YeHHHU TJIarojl May COOTBETCTBYET B PYCCKOM SI3bIKE CIIOBaM
Modicem (Mo2y...), Modtcem OblMb, BO3MONCHO U MOKET yIOTPEOIATHCS:

a) C MPOCTHIM HWH(ODUHUTHUBOM, €CIIA TMpEArojaraemMoe JIeHCTBUE
OTHOCHUTCS K OyAyIIemMy U, peke, K HaCTOAIIEMY BPEMEHHU:

They may arrive tomorrow or the day after. — Onu, so3moorcno,

npueoym 3a8mpa uiu nocie3asmpad.



0) ¢ nepdeKTHBIM HHPUHUTHUBOM, €CIIM TMpeJIoaaracMoe JI1eUCTBIE
OTHOCHTCS K MPOIIEANIEMY BpEMEHU:

They may have arrived already, but | am not sure. — Onu, 6osmooncro,
YyoKce npuexani, Ho s 8 JMoM He YBepeH.

B) ¢ uHpuauTHBOM CoNntinuous, ecnu npeanojaraeMoe JICHCTBHE
MIPOUCXOIUT B MOMEHT PCUH:

He is in his room. But | am not sure that he is not busy. He may be
writing letters or reading. — On 6 ceoeui komname. Ho s ne ysepen, umo on ne
3auam. OH, B03MONCHO, NUULEM NUCLMA UTU YUmaem.

r) ¢ mapuautuBoM Perfect Continuous, ecmu mpeamnoiaraeMoe
JEHCTBHE COBEPIIACTCS B TEUCHUE KAKOTO-TO MPOMEKYTKA BPEMCHHU:

They may have been discussing the question for two hours. —
Bosmoorcno, onu obcyscoarom amom eonpoc yaice 08a uaca.

MoanpHBIH TJIarOJ May B 3HAYCHWH TPEIIIOJIOKEHHUS, JOMyCKaeMOn
BO3MOXKHOCTH  YHOTpPEOJSIETCST B YTBEPAUTEIBHBIX ¥ - BOINPOCHUTEIIBHBIX
MPEANOI0KEHUSIX.

®dopma mMight MoXxeT MMeTh 3HAYCHHE TMPEAOIOKEHHS, HO BhIpakaeT
MEHBIITYIO CTENEHb YBEPEHHOCTH, YeM May:

Your friend might still come, but | don’t think he will. — Baw opye,
Modcem Oblmb, euje u npudem, Ho IMO Man08EPOIMHO.

B mpormenmem BpeMeHH MOIaIbHBIN Tiiaron may umeet gopmy might.

OtpunarenbHas W BOIMPOCHTENbHAS (POPMBI MOJAIBHOTO Tjaroia Mmay
00pa3yroTcs Tak ke, Kak M 'y MOJIabHOTO TJiarojia can.

MopaabHbli raaroJa should

Moganesslii riaron should uMmeer 3HaueHHE JTUYHOIO COBETA, JTUYHOIO
MHEHHUSI U COOTBETCTBYET B PYCCKOM SI3BIKE CIIOBaM credyem, C1edo8alo,
c1e008ao Ovl, 001%4CeH Oblll Obl, HYHCHO, HYHCHO ObLI0 Obl. MOIAIBHBIN TIIaro
should moxeTt ynoTpeOnsaThcst:

a) C IPOCTHIM MH(PUHUTHBOM, €CJIM BBICKA3bIBAEMOEC MHCHHE OTHOCHTCS K
OyayIeMy WIH HACTOSIIEMY BPEMEHHU:

He should do exercises every morning. — Emy ciedyem oenamo 3apsioKy
Kascooe ympo.

C BompocuTenbHBIM clioBOM WhY mMonanbHbli riaroi should Beipaxaer
HEPACITOJIOKEHHOCTh, HEXKEJIAHNE BBIMOIHATH YKa3aHHOE JICHCTBHE:

Why should I go there? — C xakoit cmamu mne uomu myoa?

0) ¢ mepdheKTHBIM WH(PUHUTHBOM, €CIIM BBICKa3bIBAEMOE MHEHHUE
OTHOCHTCS K MPOIIEANIEMY BpeMEHH. B 3TOM cilydae BBICKa3bIBAHHUE HMEECT
3HAa4YCHHE IMOPHIIAHNUS, YIIPEKa:

You should have called on your friend long ago. — Bam oasno yorce
C1e0d08ajlo Hagecmums 8aule2o opyeaa.



Mopanehbiii riaron should umeer Tonpko ogHy dopmy. OTpHiaTenbHas
U BompocutenabHas (opmbel MoganbHoro should rmaroma oGpasyrorcs Tak xe,
KaK U Y MOJQJIbHBIX IJ1arojoB Can u may.

MojaaabHbIi rj1aros must

MopanbHbI# TIIaro1 MUst B yTBepauTenbHONU (OopME UMEET CIEAYIOIIHE
3HAYCHUS:

- 00513aHHOCTB, MPUKA3aHUE, IPUKA3 — B 3TOM 3HAYEHUU OH MEPEBOAUTCS
Ha PYCCKHI SI3bIK KaK 00/1#CeH, 0053aH:

You must do as | tell you. — Ber donorcnsl nocmynume max, Kax s 6am
2080pI0.

- HACTOATENbHBI COBET WJIM MpUIJIAIICEHHE — B 3TOM 3HAYEHUH OH
MEPEBOIUTCS HA PYCCKUU SI3BIK (00513aTENBHO) TOJDKEH, (0053aTEIbHO) HYKHO:

You must come and have dinner with us some day. — Bw
(00s13amenbHO) 00NHCHBL KAK-HUDYOb NPULIMU K HAM HA 00€0.

- BHYTPEHHE OCO3HAaHHYI HEOOXOAMMOCTb— B O3TOM 3HAUYE€HUU OH
NEPEBOIUTCS HA PYCCKUU SI3BIK HAOO, HYHCHO, HEOOXO0OUMO, 00IHCEH.

I must do it today, | can’t leave it till tomorrow. — Mue naoo coenamo
9MO Ce200Hsl, 5 He MO2y 0CMABUMb Mo 00.3a8mpa.

B BompocuTenbHOM MpEeMIOKEHUH yrnoTpeOjeHue riarosa Mmust
OTPaHUYEHO 3HAYCHUEM 0053ameibHO U 00JdceH, TaKk Kak B Bompoce Mmust
4acTO BRIpAXKAET HEXKeJlaHWE BHIMOJIHUTD JaHHOE JICWCTBHE, pa3IpakeHne U T.11.

Must | do it now? — 4 obsizamenvro donicen coenramv 3mo cetiuac?

B orpumnarensaoit popme rimaron must umeer 3HaU€HUE KAaTErOPHUUECKOTO
3alpellleHnss U TEepeBOAMTCS Ha PYCCKUN SI3bIK Henvb3s, 3anpeujaemcs, He
00J1DICeH.

You mustn’tdo it. — Henwv3s max oerame.

- TMpEeAnoyIoKeHue ¢ OOoNbLIeH CTENEHbI0 YBEPEHHOCTH B COBEPILICHUU
JEHUCTBUS, YEM IJIaroj May (B yTBEPAUTEIbHBIX MPEIJIOKCHUSX ):

He must be home by now. He left an hour ago. — Jocno 6vims, on
yoice ooma. OH yuien 4ac momy Ha3ao.

B »TOoM 3HaueHHH riaroa MUSt COOTBETCTBYET B PYCCKOM SI3BIKE CIIOBaM
MOJAJIbHBIM  CIIOBAM  OQOJJCHO OblMb, GEPOAMHO, HABEpHOe, NO  Bcell
8ePOSIMHOCMU U MOXKET YIIOTPEOISITHCS:

a) ¢ MPOCTHIM MHPUHUTHUBOM, €CIIM MIPE/IoiaraeMoe AeHCTBHE OTHOCUTCS
K HAaCTOSIIEMY BPEMEHHU:

It must be 9 o’clock now. — /jonoicro 6vims, yoice 9 uacos.

0) ¢ uadunuTBoM CoONtiNUOUS, eciu TpearnoaraeMoe JAeHCTBUE
MPOUCXOUT B MOMEHT PEUH:

Hurry up! They must be waiting fro us already. — Toponuce! Onu,

HasepHoe, yoice Hcoym Hac.



B) ¢ eppeKTHHIM WHOUHUTUBOM, €CJIH MPEANoIaracMoe JIeHCTBHE
OTHOCHTCS K MPOIIEANIEMY BpEMEHU:

They must have arrived at the station by now. — Ouu yorce, 6eposimno,
npuexan Ha CMaHyuro.

r) ¢ unpunutuom Perfect Continuous, eciau mpezmnoaaraeMoe
JIEHCTBUE COBEPIIACTCS B TEUCHUE KAKOTO-TO MPOMEKYTKA BPEMECHHU:

I must have been reading for two hours. It is getting dark. — A uumaio
Yyorce, HagepHoe, 06a yaca. Yoce memueem.

['marom must B 3ToM 3Ha4YCHHUH HE YIOTPEOIIICTCS, €CITU MPEIoIaracMoe
JIEHCTBHUE OTHOCUTCS K OyIyleMy BpeMEHH.

MopaneHbIi Tiarol MUSt B 3HAYCHWH MPEIIOIOKCHHUS YIIOTPEOIIeTCs
TOJILKO B YTBEPAMTEIBHBIX TPEIIOKCHUIX. [ mepemaun mpearnoiaoxKeHus B
OTPHIATEIHHBIX MPEUIOKCHUSIX UCTIOIB3YIOTCS JAPYTUe CPeACTBa (B TOM UYHMCIE
JIEKCUYCCKHE).

MoganpHbIH TIaroa Must He uMeeT (GOPMBI MPOIIEIIET0 BpeMeHu. B
IPOIIEAIIEM BpEMEHH YIIOTPeOIAeTCsl CHHOHUMUYHBIH 000poT 1o have to.

O6opor to have to ymorpeOisiercs ISl BBIpQXKCHHS 3HAUCHUS
HEOOXOJMMOCTH, BBI3BAaHHOW OOCTOSTEIBCTBAMH, ~ TIOKA3bIBACT, YTO JIMIIO,
0003HaYEHHOE MO JICIKAIINM, BEIHYK/ICHO BBIIOJTHUTH JICHCTBUE:

I have to lose weight. The doctor says S0. — 4 donoicen noxyoemo. Mue
9MO cosemyem 6pad.

BonpocutenbHas u  orpumareiasHas ¢opmbl  obopota to have to
oOpa3yeTcs Py IMOMOIIY BCIIOMOTaTeabHOro riiaroja to do:

When do | have to do it? — Koeda s 0onocen coenamo 3mo?

You do not have to stay. — Bst mosiceme ne ocmasamucsi.

dopma mporreero . Bpemenu obopora to have to — had to
yIoTpeOIsSeTCs I BRIpAKCHHSI 3HAUCHUS JOJHDKCHCTBOBAHHUS U HEOOXOAMMOCTH
B TIPOIILIOM:

| had very little time, and | had to take a taxi. — ¥V mens 6vi10 mano
8peMeHU, U MHe HPUUUNOCH 835Mb MAKCU.

BonpocurenbHas ¥ oTrpunatelibHas (GopMbl o0pa3yeTcs TpHU TTOMOIIH
BCIIOMOraTesibHOro riarosa did:

Did you have to write to him again? — Bam npuwioce nucamo emy ewe
pas?

| am glad you didn’t have to do it again. — 5 pad, umo eam mne
NPUUUTOCH Oellamb Mo CHOBA.

Oo6opotr to have to ymorpebiaseTcss ais mepefadd yYKa3aHHBIX BBIIIE
3HAYCHHUH U B OyTyIIeM BPEMCHH.

3axanue 4.1. BeraBbre can uiau be able to:

1) George has travelled a lot. He _ speak four languages.
2) I haven’t __ sleep well recently.

3) Sandra _ drive but she hasn’t got a car.



4) I can’t understand Martin. I’ve never  understand him.

5)Iused to  stand on my head but I can’t do it now.

6) I can’t see you on Friday but I meet you in Saturday morning.

7) Ask Catherine about your problem. She might __ help you.

3aganue 4.2. CoctaBbTe MpeNJOKEeHHSI ¢ MOJAJIbHBIMH IJIaroJaMu
can /can’t/ could / couldn’t, ucnosb3ys cjiexymomnue riaarojbi:

come eat hear run sleep wait

1) 'mafraid I to your party next week.

2) When Tin was 16, he was a fast runner. He 100 metres in 11
seconds.

3) “Are you in a hurry?” — “No, I’ve got plenty of time. I .”

4) | was feeling sick yesterday. | anything.

5) Can you speak up a bit? I __ you very well.

6) “You look tired.” —“Yes, I ___ last night.”

3amanue 4.3. BerasbTe could, couldn’t mau was/were able to:

1) My grandfather was a very clever man. He __ speak five languages.

2) | looked everywhere for the book but I find it.

3) They didn’t want to come with us at first but we  persuade them.

4) Laura had hurt legand __ walk very well.

5) Sue wasn’t at home when I phoned but I contact her at her office.

6) | looked very carefully and I _ see a figure in the distance.

7) 1 wanted to buy some tomatoes. The first shop I went to didn’t have
any but I get some in the next shop.

8) My grandmother loved music. She __ play the piano very well.

9) A girl fell into river but fortunately we __ rescue her.

10) I had forgotten to bring my cameraso | ___ take any photographs.

3ananue 4.4. BctaBbTe must nim can’t:

1) You’ve been travelling all day. You  be very tired.

2) Thatrestaurant __ be very good. It’s always full of people.

3) That restaurant  be very good. It’s always empty.

4) You’re going on holiday next week. You  be looking forward to it.

5) It rained every day during their holiday, so they __ have had a very
nice time.

6) Congratulations on passing your exam. You ___ be very pleased.

7) You got here very quickly. You __ have walked very fast.

8) Bill and Sue go away on holiday very often, so they __ be short of
money.

3aganme 4.5. CocraBbTe NpeAIOKeHMS €O CJIOBAMH B CKOOKax,
HCnoJib3ysi may mam might:
1) I can’t find George anywhere. I wonder where he is.



A (he /go/shopping) B (he/ play/tennis)

2) I’'m looking for Helen. Do you know where she is?

A (she /watch TV / in her room) B (she/go/ out)

3) I can’t find my umbrella. Have you seen it?

A (it/be/inthe car) B (you/leave/ in the restaurant last night)

4) Why didn’t Tom answer the doorbell? I’'m sure he was in the house at
the time.

A (he /be /in the bath) B (he / not/ hear / the bell)

3aganue 4.6. Hanumure npeaioxeHusi, HCMOab3yst May uiau might:

1) Where are you going for your holidays? (to Ireland???) — I haven’t
decided yet. I .

2) What sort of car are you going to buy? ( a Mercedes???) — I’m not sure
yet. | .

3) What are you going to do this weekend? (go to London???) — I haven’t
decided yet.

4) Where are you going to hang that picture? (in the dining room???) — |
haven’t made up my mind yet.

5) When is Tom coming to see us? (on Saturday???) — I don’t know yet.

6) What is Julia going to do when she leaves school? (go to university) —
She hasn’t decided yet.

3amanue 4.7. BcraBbTe Must uium have to:

1) It’s later than I thought. 1 go now.

2) Jack left before the end of the meeting. He _ go home early.

3) In Britain many.children __ wear uniform when they go to school.
4) When you come to London again, you __ come and see us.

5) Last night:Don became ill suddenly. We __ call a doctor.

6) Youreally  work harder if you want to pass the examination.

7) I’m afraid I can’t come tomorrow. I work late.

8) I’'msorry I couldn’t come yesterday. I  work late.

9) Paul doesn’t like his new job. Sometimes he _ work at weekends.
10) Caroline may __ go away next week.

11) We couldn’t repair the car ourselves. We  take it to a garage.
12) Julia wears glasses. She _ wear glasses since she was very young.

Paznen 2
TekcT

3ananme 1. IIpounTaiiTe TEKCT M MepeBeUTE HA PYCCKUI SA3BIK:



The Business Partnership

When the proprietor wants to expend the business, one way to do it is to
form a partnership, a business formed for profit by two or more co-owners.
The rights and duties of a partnership are regulated by laws of the state where
it is formed and by legal agreement entered into by co-owners. Usually an
agreement specifies the amount of money each is investing and the duties each
partner assumes. A partnership agreement also may provide for a “silent
partner” who does not take part in the management, but who invests money
in the business.

The partnership has advantage of pooling managerial talent. One partner
may be qualified in production, another in marketing. The partnership, like
individual ownership, is exempt from most of the reporting that the
government requires of corporations. Furthermore, it has a favorable tax position
when compared with the corporation. Federal taxes are paid by individual
partners on their share of earning; beyond that the business is not taxed.

A major disadvantage of the partnership is that each member is liable for
all the debts of the partnership; the act of any partner is legally binding upon all
the others. If one partner takes a large amount of money from the business and
squanders it, the other must pay the debt. Partnerships suffer another major
disadvantage: decision-making is shared. If partners have serious disagreements,
the business is bound to suffer.

Nevertheless, the partnership remains a vital part of the overall business
economy.

Vocabulary

partnership — ToBapuiiecTBo, MapTHEPCTBO

to form a partnership — opranuzoBaTh, co3/1aBaTh TAPTHEPCTBO

CO-Owners - cosiaaenen

rights and duties — npaBa 1 00s3aHHOCTH

agreement — cornaiiesue, 10roBop

amount of money — koM4ecTBO JACHET

investing — nHBeCTHUPOBAHUE, BIIOKCHUEC

silent partner — maccuBHbBIN TapTHED

take part in smth. — npuHIMaTh ydacTue B 4EM-I100

management — ynpasjeHUEe, MCHEKMEHT

pooling - opranmzaius nyia (0ObeAMHEHHE PECYpPCOB B 00mmMi (HoHI C
1ebI0 0osiee Ah(HEKTUBHOTO pacpeiecHus)

ownership — codcTBeHHOCTH, BIaJeHNE

exempt from — ocBoOOX IEHHEIH OT. ..

share of earning — nomns 3apadoTka

liable for — oTBeTcTBEHHBIN 32 YTO-TMOO

debts - monru



to squander — pacTo4ats, MPOMAaTHIBATh

2. Hanumure, COOTBETCTBYIT JIM yTBepP:KIAeHHUsI TeKCTy (nmpaBaa -
true (T) wim wnenpaBaa - false (F)). HcnpaBbTe HempaBHJIbHbBIE
YTBEp KIeHHS.

1) The rights and duties of a partnership are regulated by legal agreement
between the co-owners.

2) A ‘silent partner’ takes part in the management, but does not invest
money in the business.

3) Decision making is shared.

4) Individual partners are taxed on their share of income.

5) The partnership is liable for most of the reporting that the government
requires of corporation.

3. OTBeTHhTE HA BONMPOCHI:
a) — M0 TeKCTy
1) what are the main principles of a business partnership?
2) what are advantages of a business partnership?
3) what are disadvantages of a business partnership?
4) what is a ‘silent partner?’
b) — camocTosiTEeIHLHO
5) compare a partnership with a sole proprietorship. What are principal
similarities and differences?
6) which form of business organization would you choose? Why?

4. 3amoJHuTE INPONYCKHU B IIPECAJIOKCHUAX CJICAYIOIMMHU CJI0BAMM:

Agreement, squandered, co-owners, partners, liable, tax |

1. The share duties, for example — one may be qualified in
production, another one — in marketing. But each of them is for their
business. 2. The partnership has a favorable position when compared
with the corporations. 3. When my partner a large sum of money, |
had to pay his debts. 4. The decisions should be agreed by all . 5.
They suffer losses because they couldn’t come to :

5. 3ameHuTe BBIACJICHHBIC CJIOBA B IPECAJOKCHUAX CJICAYIOIIUMHU
CJIOBAMMU.

Squander, partners, amount, exempt, liable
(H€K0m0pbl€ cilosa moecym Obimb  UBMEHEHbl 6 COOMBEMCmMEUU CO
BpemMenem ciacoad, IUYom u 4ucCiliom cymecmeumeﬂbﬂoeo)




1. Decision making is shared. So each partner is responsible for the
consequences. 2. At the meeting partners discussed the quantity of money
which are necessary for the advertising. 3. One of the advantages of the
partnership is that such companies are free from the reporting the government
requires of corporation. 4. In the business partnership co-owners should trust
each other, because each of them is responsible for the actions of others. 5. Bill
wasted all our capital and we had to pay all his debts.



Kontpoabnasi padora 1V
(2 kypc, 4 cemecTp)

Yacrs 1.
l. HpquTaﬁTe TEKCT N I€EPEBCAUTE NUCbMECHHO:
Why do people buy what they buy?

To understand better why consumers buy as they do, many marketers turn
to behavioral sciences for help.

Specific consumer behaviors vary a great for different products and from
one target market to the next. In today’s global markets, the variations are
countless. That makes it impractical to try to catalog all the detailed
publications for every different market situation. For example, how and why a
given consumer buys a specific brand of shampoo may be very different from
how that same consumer buys motor oil; and different consumers in different
parts of the world may have very different reactions to the same product. But
there are general behavioral principles — frameworks — that marketing managers
can apply to learn more about their specific target markets.

Most economists assume that consumers are economic men — people who
know all the facts and logically compare choices in terms of cost and value
received to get the greatest satisfaction from spending their time and money. A
logical extension of the economic-man theory led us to look at consumer
spending patterns. This approach is valuable because consumers must at least
have income to buy everything they want. So most consumers don’t have
enough income to buy everything they want. So most consumers want their
money stretch as far as it can.

This view-assumes that economic needs guide most consumers’ behavior.
Economic needs are concerned with making the best use of a consumer’s time
and money — as the consumer judges it. Some consumers look for the lowest
price. Others will pay extra for convenience. And others may weigh price and
quality for the best value. Some economic needs are:

1.  economy of purchase or use

2. convenience

3.  efficiency in operation or use

4.  dependability in use

5. improvement of earning

Clearly, market managers must be alert to new ways to appeal to
economic needs. Most consumers appreciate firms that offer them improved
value for the money they spend. But improved value does not just mean offering
lower and lower prices. Many consumers face a ‘poverty of time’. Carefully



planned place decisions can make it easier and faster for consumers to make a
purchase. Products can be designed to work better, require less service, or last
longer. Promotion can inform consumers about their choices — or explain
product benefits in terms of measurable factors like operating costs or the length
of the guarantee.

The ‘economic value’ that a purchase offers a consumer is an important
factor in many purchase decisions. But most marketing managers think that a
buyer’s behavior is not as simple as the economic-man model suggests. A
product that one person sees as a good value — and is eager to buy — is of no
interest to someone else. So we can’t expect to understand buying behavior
without a broader view.

Just below you can see a model of how consumer makes decisions. It
shows that psychological variables, social influences, and purchase situation all
affect a person’s buying behavior. Do you share this point of view?

psychological variables  social influences purchase situation
motivation family purchase reason
perception social class time

learning reference groups surroundings
attitude culture

personality/lifestyle
problem — solving process
person making decisions

person does not do purchase (response)

Vocabulary

behavioral — nosenenueckuit

countless — GecurciaeHHbIH

market situation — peiHOYHas cUTyanus

spending pattern - cxema (cTareii) pacxo0B

target market — nesneBoi peIHOK

frameworks — pamku, peessl

economic man - 3KOHOMHYECKHH dYeloBeK (KOHIEHIHsS pabOTHHKA B
HAyYHOW IIKOJE€ MEHEKMEHTA, COIJIACHO KOTOPOM i1 HOPMAaJbHOU
MOTHUBAIIMU PAOOTHUKY HEOOXOAMMO 00€CTICUNTh CITPaBEUIMBYIO OIUIATY TPY/Ia.

in terms of — Ha s3bIKe, C TOUKK 3peHUS

approach - moaxon

guide - BecTu, pyKOBOJUTH



economic need — sKOHOMHYECKHE TTOTPEOHOCTH
convenience - yao0cTBo

efficiency - a¢dexruBHOCTD

dependability - HanéxHoCTB

poverty - 6e1HOCTh

benefit — Beirona

economic value — sxoHoMuYecKkasi IeHHOCTh
surroundings - cpeaa, OKpyKeHHE

guarantee - rapanTus

2. HannmuTe, COOTBETCTBYIOT JIH YTBEPKACHUHA TEKCTY (npaBua -
true (T) wum HempaBaa - false (F)). HcnpaBbTe HenmpaBHIbHBIE
YTBEPKACHHUS.

1) To better understand why consumers buy as they do, many marketers
turn to behavioral sciences for help.

2) It is rather practical to try to catalog all the detailed possibilities for
every different market situation.

3) Economic men are people who know all facts and logically compare
choices in terms of cost and value received to get the greatest satisfaction from
spending their time and money.

4) A product that one person sees as‘a good value is of no interest to
someone else.

5) Marketing managers must not be alert to new ways to appeal to
economic needs — if the customers need to buy something, they will do it

anyway.

3. OTBeThTE HA BONPOCHI:
a) — M0 TeKCTy
1) Which behavioral sciences do you know?
2) Why is it impossible to catalog all consumer behaviors?
3) Who are economic men?
4) What is the meaning of the economic-man theory? What guides
most consumers behavior?
5) What are major economic needs?
b) — camocTosiTEILHO
6) How do companies try to attract customers?
7) What do you think can affect a person’s buying behavior?
8) Do you agree that psychological variables, social influences, and
purchase situation all affect a person’s buying behavior?
9) What influences your personal purchase decisions?
10) What is more important for you: price or quality?



4. 3anoJIHUTE MPONMYCKH B MPEAI0KEHUAX CIeAyI0INMA
CJI0BAMM:

target market, economic needs, spending patterns, ‘economic value’,
catalog

1. Speaking about you should always remember about the
income. 2. Today it isn’t possible and practical to the
consumers’ behavior. 3. The first step in starting the production of a new
product is to identify your .4.The guide
most consumers behavior. 5. The of the product influences the
purchase decision.

5. 3amenure BBIJICJICHHBIC CJIOBA B IPCIJIOKCHHUAX CJICAYIOIUMHA
CJIOBAMMU.

Guarantee, approach, countless, behavior, guide

1.This way of solving the problem is the most efficient. 2. The are
uncountable possibilities for consumers to satisfy their needs. 3. To be a good
shop-assistant you should try to understand consumers’ actions. 4. Very often
when | come to the shop my feelings lead me to the product | need and help me
to make the right choice. 5. We assure a high quality of our products.

Yacts 2

1. Ynorpedoure riaroibl B CKOOKax B HH(PpMHMTHBE WM INg-
dopme:

1) T'don’tlike ___ in public (sing).

2) I’snouse __ her. She won’t listen (tell).

3) I’'m still too upset  about it (talk).

4) Don’t disturb him. He’s busy __ (work).

5) Stop __ your nails (bite).

6) Don’t expect him __ you any money (lend).

7) I’ve decided ___ him (leave).

8) Mum made me __ my medicine (take).

9) Sheagreed  him $ 1,000 (lend).

10) He denied __ the stolen goods (receive).

2. Ynorpeonre riarojbl B CKOOKax B MH(PMHMUTHBE WM INg-
dopme:




Yesterday | went with my sister 1) (buy) something for her birthday.
She didn’t really know what 2) _ (get) but she seemed 3) ___ (like) the idea of
a pet, so we went to the nearest pet shop. She started 4) _ (look) around at all
the animals. The man in the shop let her 5) _ (pick up) the rabbits and stroke
the hamsters, but when she saw some puppies 6) __ (play) in a box, she said
that she would like 7) _ (have) one of them. I didn’t know if we had enough
money 8) _ (buy) one and | hoped my mother wouldn’t object 9)  (have) a
dog in the house, but my sister promised 10) _ (look after) it properly and we
did have enough money, so we bought a little brown dog. The man gave us a
special brush for 11) _ (brush) him and some special food. Tomorrow we’re
going to take Splash to the beach.

3. Ynorpeoure rjarojibl B CKOOKaX B HH()PMHUTHBE WM INQ-
popme:

My mother is an amazing woman. She is 87 years old and she still enjoys
1) (go out) for a walk every day. She doesn’t mind 2)  (do) all her
housework and she’s glad 3)  (help) her elderly neighbours when they can’t
4) __ (go) t the shops. She’s too old 5)  (dig) the garden any more — she
stopped 6) _ (do) that last year — but she’s still healthy enough 7)  (mow)
the grass! In the summer she still goes 8) . (swim) when it’s warm and she
lets her grandchildren 9) _ (bury) her in the sand. She often says. “It’s no
good 10) __ (be) alive if you don’t enjoy herself.” I'd love 11) _ (be) like my
mother when I’m her age.

4, Ilepenaiite caeayromue nNpeaioKeHns B KOCBEHHOW peyu:

1) Miss Moore said: “They’ll make a lovely couple”.

2) Mr Smith said: “They’re going to live in Brighton”.

3) Mrs Jones said: “The bride and the groom are very nice young
people”.

4) Mr Roberts said: “The bride is wearing a beautiful wedding dress”.

5) Mr Clarke said: “The couple’s parents look happy”.

6) Miss Mayall said: “The bride’s father has bought them a big flat”.

5. Ilepenaiite caeaywime BONPOChl B KOCBEHHOM peumn:
The police officer asked: ...

1) “What’s your name?”

2) “Did you see the robbers?”

3) “What were they wearing?”’

4) “How do you think they got in?”

5) “What did they take?”

6) “Has this ever happened before?



6. IlepenaiiTe ciaeaywoinue nNpeaiokeHusi B KOCBEHHOI peyu:
Mrs Lane told her babysitter ... :

1) “Don’t answer the door to anyone! ”

2) “Phone me if there’s an emergency!”

3) “Don’t let the children eat any sweets!”

4) “Send the children to bed at 9 o’clock!”

5) “Give the children a bath before they go to bed!”

6) “Don’t take the dog into the children’s bedroom!”

7) “Close all the windows!”

8) “Put the toys away in the cupboard!”

7. Ilepenaiite caeaywomme nNpeaioKeHnus B KOCBEHHOU pevu:

1) “I’ve ordered a pizza for dinner,” he said.

2) “I will come tomorrow and fix the tap,” the plumber said to them.

3) “This is the best holiday I’ve ever had,” she said to her friend.

4) “Why did you say that to me?”” she asked him.

5) “Don’t speak to your father like that,” she said to them.

6) “Could you show me where the manager’s office is?” he asked the
secretary.

7) “Take your books with you,” she said to her son.

8. 3akoHuMTE YyCI0BHBIC NPEIJIOKEHHSI IIEPBOI0 THIIA:

1) Ifthedog _ (keep) barking, the neighbours will complain.
2) The boss (be) angry if you arrive late for work.

3) Ifyou  (study) hard, you will pass your exam.

4) If we go by plane, it~ (be) more expensive.

5) We will miss the plane if he __ (come) late.

6) If you are a good girl, I __ (buy) you some chocolate.

9. CoctraBbTe YCJOBHBbIC MPEII0KECHUS NMEPBOr0 THIA, HUCHOJIb3YS
CJIOBa B CKOOKAX:

1) (eat'too much / put on weight);

2).(snow / make a snowman);

3) (be sunny / go for a picnic);

4) (rain / stay home);

5) (not work hard / lose job).

10. Jas kaxmaoil W3 NpPHUBEJEHHbIX HUXKe CHUTyalluii HANUIIUTE
YCJIOBHBbIC TMNPEIJIOKEHUS BTOPOr0 THIIA, HCHOJb3YS BbIPAKEHUS B
TadauIe:



call an ambulance run away walk to the
nearest garage to get
some

complain to the try to catch it ring the police
manager

1) You find a fly in your soup.
2) You see a burglar breaking into your house.
3) You see a mouse in your kitchen.
4) Your car runs out of petrol.
5) You see an accident.
6) You see a ghost in your room.

11. Packpoiite cko0KHM B TeKcTe, o0pamasi 0co00e BHUMAHHE Ha
YCJIO0BHBIC TMTPEAJIOKEHUA TPETHEI'0 THIIA:

John is in prison. If John 1) (not / oversleep), he 2) (not / be)
late for work. If he 3) (not / be) late for work, his boss 4) (not /
fire) him. If John 5) (not / lose) his job, he 6) (not / need) money
and he 7) __ (not / rob) the bank. If he 8) (not / rob) the bank, the
police 9) (not / arrest) him.

12. OnpenennTe THI NPUBEJIEHHBIX HUKE YCIOBHBIX NMPEAI0KEHUN U
MOCTABbTE IV1Ar0JIbI B CKOOKAX B HYKHYIO (hopmy:

1) Ifit __ (not/be) cold, they would not have lit the fire.

2) If she studied more, she  (be) a better student.

3) They _ (not/ see) the Queen if they hadn’t visited London that day.

4) Those plants _ . (not/ grow) if you don’t water them.

5) I would buy that bag ifit __ (be) cheaper.

6) If I lived in France, | __ (speak) French well.

7) We < (have) a party if Alan passes his driving test.

8) Ifshe . (open) the letter, she would have been surprised.

13. 3anoJqHUTEe MPONMYCKH B MPUBEACHHOM HUKE JHAJIOre, UCIOJb3YS
can, could u be able to:

John: you ski?

Dave: Yes, | . | went skiing last year and | go down the
learner’s slope easily.

John: | ski when | was younger but since | hurt my leg |

Dave: Actually, I think ice-skating is much easier. | ice-skating

when | was five years old.
John: Really? | tried ice-skating once, | stand up at all.




14. 3anosHUTEe NPONYCKHM B NMPUBEICHHOM HMKE JHAJIOre, HCIOJIb3YS
can, may, could, mustn’t m can’t:

Jim: Mum, 1) | go to the library?

Mother: Of course you 2) , Jim, but you 3) stay very long.

Jim: 4) stay until 8 o’clock?

Mother: No, you 5) , because the concert starts at 8.30.

(At the library)

Jim: 6) I look at the latest “Musician” magazine, please?

Librarian: Yes, you , but remember that you take it out of
the library.

15. 3akoHuMTe mNpHUBEJACHHbIC HHKE TMPENJIOKEHHUS, ~HCIOJIb3YH
MOJAJbHBIM TIJaroa Mmust u riaarojgbl B TaOauue. IlepeBemure
NMPEAJTOKCHUSA HA pYCCKI/Iﬁ A3bIK:

be go lear meet wash win

n

1) Marilyn is a very interesting person. You her.

2) My hands are dirty. | them.

3) You to drive. It will be very useful.

4) 1 to the post office. | need some stamps.

5) The game tomorrow is very important for us. We :

6) You can’t always have things immediately. You patient.

16. 3akoHuMTe mNpHUBEICHHbIC HHMKE TMPEIJI0KEHHUSA, HCIOJIb3Ys
MoaaJbHbI riaaroa Should H riaaroabl B Taoamme. IlepeBenmte
NpeIJIoKeHUs] HA PYCCKUH f3bIK:

clea go take visit watc wear
n h

1) When you play tennis, you the ball.

2) It’s late and you’re tired. You to bed.

3) You your teeth twice a day.

4) If you have time, you the Science Museum. It’s very
interesting.

5) When you’re driving, you a seat belt.

6) It’s too far to walk from here to the station. You a taxi.




3 Kypc
V cemectp
Texkcr 1
1. ITpounTaiiTe TEKCT M NMepPeBeANTE HA PYCCKUH A3BIK:

Marketing and Promotion

When a company starts to sell goods in a new market, they often do some
market research to see if the project is feasible. They research (investigate)
the market potential to see if they make money by selling in the new market (i.
e. to see if the product is viable).

One way to assess the market potential is to take a stand to a Trade Fair
where companies can exhibit samples of their products and see what response
they get from prospective customers. The Trade Fair is an exhibition of goods,
and a company exhibits a sample of its product at its stand. This is also a form of
publicity (or advertising) and the company representative will probably hand
put brochures to advertise (or promote) the product further.

Often journalists (the press) write about the Trade Fair and sometimes
companies hold a press conference if they want to promote a particular model or
range. (Each different type of car, a bike etc. is a model. All the different
models made by a company make its range. The full range of goods is normally
displayed in the company’s catalogue (The catalogue is a booklet or a brochure).

Another way of promoting (or publicizing) a new product is to place
advertisement in magazines or newspapers. Advertisements are also called
adverts or ads for short. A plan to do a lot of advertising of one product is called
a campaign. Starting an advertising campaign on a new product is know as
launching the product.

The aim of publicity/promotion is to interest customers, clients (or
buyers) in the product. Initially customers/clients might make inquiries about
the product. When they decide to buy, they place an order. At a Trade Fair
companies are trying to win (to obtain) as many orders as possible. However,
before a client places an order he wants to know many things: how long
delivery takes, whether the company can supply spare parts, what the after
sales service is like. (At the individual parts in a model are called components.
If one of the components breaks the customers will want a spare part. If the
product is complicated, skilled workers might be needed to fit spare parts or to



service or maintain the machinery. Any maintenance or servicing the company
does after it has sold the product is called after sales service).

Vocabulary

research — uccrenoBanne

feasible — BbImOTHUMBIIA, OCYIIIECTBUMBIIA

research (investigate) — uccienoBatb

viable — xxu3HECTTOCOOHBIIH

{0 assess — oeHuThb

stand — crenn

Trade Fair — roprosas sipMapka

exhibit samples — BeicTaBIATH 0OpA3IIBI

response — peakius, OTBET

prospective — nepcreKTUBHBIN, MOTCHIIMATbHBIH

publicity (or advertising) - pexiama

advertise (or promote) — pexkiamMHpoBaTh  (COIEHCTBOBATH
MPOJIBUKEHUIO TOBapa)

range — acCOpTUMEHT

advertisement (adv) — pexnama, pexkaaMmHoe 00BABICHUE

campaign — kammnanus (peKiIamMHas)

to launch - 3amyckaThb

make inquiries — genarthb 3ampocs

place an order — pa3menaTh 3aKa3

delivery — nocraBka

to supply — nocraBnsaTh

spare parts —3amacHble 4acTu

after sales service — rapanTuitHoe 00CITy)KUBaHHE

component — neraip

service Or maintain — o0ciTy>kuBaTh

maintenance — oOcIy>KUBaHHE

2. Hanumure, COOTBETCTBYIT JIM YTBEpPKJAeHUs] TeKCTy (nmpaBaa -
true’ (T) wim wempaBaa - false (F)). HcnpaBbTe HempaBHIbHBIE
YTBeEp:KIeHHs.

1) Before starting to sell its products, a company often does some market

research.

2) The Trade Fair is a magazine, where companies advert their products.

3) All different models made up by a company make up its range.

4) A plan to do a lot of advertising of one product is called an exhibition.

5) If one of the components of the machinery breaks, the customer will

want a spare part.



3. OTBeTbTE HA BONPOCHI.
a) — M0 TEKCTY
1) why do companies do some market research before they start to sell
goods?
2) what are the ways to assess the market potential?
3) what is the range?
4) where is the full range of goods normally displayed?
5) what enquiries can a customer make before he places the order?
b) — camocTosiTeIHLHO
6) what do you think of advertising? Do you consider it effective
nowadays?
7) what kind of advertising do you find the most effective?
8) is after service important? Why?
9) do you know any famous exhibitions or Trade Fairs which are hold
in our country?
10) what exhibition centers have you heard of?

4. 3anoJiHUTE MPONYCKHU B NNPEAJOKCHUAX CIACAYOIINMHA
CJI10BaMMU:

Campaign, catalogue, feasible, adverts, sales service

1.Market research is very important. They show if the project is
. 2. For the product’s promotion it’s important to take part in the Trade

Fair, to place in-magazines and television. 3. The main aim of the
advertising isto attract customers. 4. Producers attract clients with
short time of delivery, spare parts and after . 5. You can find the full

set of our company’s goods in the

5. 3ameHnmure BBIJICJICHHBIC CJI0OBA B IPECIJIOKCHUAX CJICAYIOIUMHA
CJIOBAMMU.

Feasible, promoting, exhibit, research, advertise(sekoTopbie cii0Ba MOTYT
6BITB HN3MCHCHBI B COOTBCTCTBHH CO BPCMCHEM I'J1aroJjia, JUIOM U YHMCJIOM
CYIIIECTBUTEIBLHOIO)

1.We are going to promote our new shampoo in the international market.
2. A group of marketing analysts investigate the market to see if it’s possible to
launch a product. 3. The results of the investigation show that this product is
really viable. 4. The company showed the samples of its product in a Trade Fair




and it turned to be successful. 5. | think that the most successful way of
publicizing today is to place advertisement on TV.

Teker 2
1. IlpounTaiiTe TEKCT M NepPeBeAUTEe HA PYCCKUH A3BIK:

Death of the brand manager

Brands are still alive but keeping them so may mean Killing off the
marketing department.

At the start of this year, Unilever’s British soaps arm, Lever brothers,
abolished the job of marketing director. A year earlier, Elida Gibbs, the Anglo-
Dutch conglomerate’s personal-products division had done the same.

Though the details vary slightly, both companies have squashed together
what used to be called the ‘marketing’ and ‘sales’ departments, and then re-
organized them as a series of ‘business groups’, focusing on consumer research
and product development. Both also set up. a separate customer development
team, responsible for relations with retailers across all the companies’ brands.

Ever since the 1950s when ‘they were developed by American
manufacturers of fast-moving consumer goods, marketing departments have
revolved around brand managers. Companies such as Procter&Gamble
developed brands that divided markets into ever-narrower segments (not just
shampoo, but anty-dandruff shampoo). Each brand manager was responsible for
a single brand in a single country, handling matters such as advertising and
packaging. A separate sales department was responsible for getting products
onto retailers’ shelves.

This time-tested structure is now facing unprecedented questioning in its
FMCG heartland. A recent study of American consumer-goods firms by the
Boston Consulting Group found that 90% of those surveyed claimed to have
restructured their marketing departments.

People buy goods increasingly on price, not because they carry a famous
name. This was driven home to advertising men of April 2" 1993, when Philip
Morris announced that it would slash the price of Malboro cigarettes to defend
the much advertised brand from cheap, generic rivals whose share of America’s
cigarettes market had jumped to 36% from 28% in nine months. ‘Malboro
Friday’ prompted analysts to proclaim the death of brands, though it may be that
Philip Morris had pushed up Malboro’s price too far.

Another trend is the shift of power from manufacturers to retailers.
Investment in new shops and information technology, and the weakening in the
power of brands have helped retailers to exploit their proximity to the



consumer and dictate terms to their suppliers. Sales of own-label goods
continue to rise, especially if they are not leaders in their category.

Has all this made marketing too important to be left to the marketing
department? A recent study by the London branch of Coopers&Lybrand, an
accountant firm, concluded that ‘marketing as a discipline is more vital than
ever’ but that the marketing department itself is ‘critically ill’.

And in an essay last year, consultants at McKinsey argued that large
marketing departments are often ‘a millstone around an organization’s neck’.
Many companied that have ‘re-engineered’ their production departments are
now applying the same process-driven logic to their marketing department.

Vocabulary
abolish — ynpa3aasth
‘marketing” and ‘sales’ departments — otTgen MapkeTHHIa

(koMMepYeCKHiA OT/IEINT) M 0T CObITA

FMCG - Fast Moving Consumer Go00ds — ToBapbl MOBCEIHEBHOTO
crpoca

brand manager — pekiiaMHBIH areHT ToBapa, HECYIIUH OTBETCTBEHHOCTh
3a peKJiaMy KOHKPETHOTO TOBapa, KOHKPETHOT'O TOBAPHOTO 3HaKa (B OTJIHYKE OT
peKIIaMbl PUPMBI).

segment — cermeHT

slash — pesko ymeHbIIaTh, = COKpamiarh (CTOMMOCTb, HAJIOTH,
COTPYIHHUKOB)

share — gomns, gacTn

shift of power — u3MeHEHHE TOJHOMOYHM, W3MEHCHHE COOTHOIICHUS
CHJIBI

proximity to the consumer — 6J1M30CTh K IMOKYMATEIIO

dictate terms - OMKTOBaTH yCIOBHS

supplier — mocraBuMK

own-label —store brand mapka po3HHYHON CeTH, MapKa TOPTrOBOH CETH,
Mapka MpojaBila, TOProBas Mapka aujepa, Mapka MOCPEIHHKA, Mara3MHHas
Mapka, MapKa JTUCTPUOBIOTOpA (TOBapHAs MapKa TOPTOBOTO MPEANPHSITHS, a HE
MIPOU3BOJUTEIIS)

re-engineering — peWHXUHUPUHT, pPEOpPraHM3alus OW3HEC-TMPOIECCOB
(mepectpoiika) [upmbi] esp. by utilizing information technology

2. Hanumure, COOTBETCTBYIOT JIM YTBEpP:KIEeHUsI TeKCTy (nmpasaa -
true (T) wim HempaBaa - false (F)). HcnpaBbTe HenmpaBHIbHBIE
YTBEPKACHUSA.

1) Today a lot of companies create new marketing departments and
employ a lot of brand managers.

2) FMCG means Famous Manager’s Created Goods.

3) Own-label good becomes popular.



4) Each brand manager was responsible for a single brand in a single
county.

5) Malboro raised the prices for cigarettes because their rivals’ share of
American’s market had jumped to 36% from 28% in nine month.

3. OTBeTHTE HA BONPOCHI:
a) — M0 TEKCTY

1) What tendency can we find in the actions of ‘Lever brothers’ and ‘Elida
Gibbs’?

2) How did these companies re-organize their ‘marketing’ and “‘sales’
departments?

3) What was the meaning of a structure of brands? What were the functions
of each brand manager?

4) Why is this structure facing unprecedented questioning in its FMCG
heartland?

5) What did “Marlboro Friday” prove?

6) Why do the retailers have more power today?

7) What was the conclusion of the London branch of Coopers&Lybrand?
b) — camocTosiTeILHO

8) What is your opinion about brand structure?

9) Do you think that the brands have some real problems in our country?

10) Do you agree that large marketing departments are often ‘a millstone
around an organization’s neck’?

4. 3anoJiIHUTE NMPONYCKHU B MPEAT0KEHUAX CIeAy0IUMI
CJIOBAMMU:

Re-engineering, abolished, slash, dictates terms, Fast Moving Consumer
Goods

1.Many companies the job of the marketing director.
2. — are the goods people can’t do without. 3. Company
management had to the prices because the share of their competitors in
the market had jumped to 42 from 35 percent last year. 4. will
allow our company to reach the new level. 5. Antimonopoly
service to the large corporation.

5. 3ameHurTe BBIACJICHHBIC CJIOBA B IPECAJOKCHUAX CJICAYIOIHINMMHA
CJIOBAMMU.

Abolish jobs, proximity, own-label, re-engineering, ever-narrow segments |




1. Because of the unfavorable market situation we had to reduce the
production and slash workers. 2. The director hopes that re-organization will
be useful for the business development. 3. In Russia store brand goods began to
appear, but they are not still too popular. 4. Dividing markets into small parts
are not popular today. 5. Closeness to the buyers is one of the advantage that
retailers have.

Kounrpoabnas padora V
(3 xypc, 5 cemecTp)

1. IlpouyuTaiiTe TeKCT M MNepeBeIUTe HA PYCCKUIl - f3BIK
MMCbMEHHO:

What an Economy Is

An economy is the wealth-producing segment of society. Wealth is
defined as the total produce of agriculture and manufacturing. Without products
there can be no wealth. This means, of course, that money is not wealth. Money
is a means of exchange and may be called the economic equivalent of wealth.

Economies exist because all human beings have needs and desires. All
human physical needs are the same: food, clothing, and shelter. Desires, on the
other hand, are virtually infinite. No one actually needs a television set,
automobile, stereo set, or microwave oven. But such commodities have become
so common in modern industrialized societies that few people would be without
them.

The needs of society are satisfied by the production of goods—society's
wealth. The desires are satisfied in the same way. Societies that cannot feed,
shelter, and clothe themselves are poor. They have few products to satisfy basic
needs and cannot even think of desires. In the United States, by contrast, there is
a great abundance of products for most people. Needs and desires can both be
satisfied.

Wealth—all products taken together—is produced by labor. This
type of labor can therefore be called productive labor. Much of society's
labor does not create wealth. It is thus called nonproductive labor. To say
that it is nonproductive is not to say something negative about it. Most
forms of nonproductive labor are necessary in civilized societies. The labor
of those who work in government, education, religion, athletics, some of the
arts, and the military does not produce products. Therefore it does not
create wealth to add to the prosperity of a nation. But these services are
needed because no society is entirely economic in its nature, though most
modern societies are basically economic units or collections of such units.

The products that are wealth serve to create money. Without
products there would be no need for money. If every family grew its own
food, built its own housing, and made its own clothing, it would have no
need for money—unless, of course, it had desires that it could not satisfy



within the household. Money emerges as a product substitute, a means by
which unlike products can be exchanged for each other. It is much easier to
use money to buy a pair of shoes than to trade a cow for 20 pairs of shoes
that are not needed.

Money facilitates the movement of goods. It becomes a standard that
people in a society use in exchange for what they need and want. It also
helps keep production going. The person who produces shoes and sells them
obtains money to buy more leather and to make more shoes.

The laborer who produces wealth receives payment in return. With this
payment it is possible to buy what is needed and wanted as well as to produce
more goods. From where, then, does nonproductive labor receive payment? It
comes from the producers of wealth, mostly in the form of taxes to support
programs of government—national, state, and local. It alsocomes from
productive laborers who willingly give it to see spectator sports, movies,
theatrical events, or hear concerts of music. Much of it is also given to support
religious enterprises and charitable organizations. A good deal of support goes
to the service enterprises: physicians, dentists, barbers, hospitals, veterinarians,
house painters, and many more.

The many nonproductive forms of labor, though they do not create
wealth, purchase much of it. So their payments go back into the productive
sector to help create more wealth. House painters need paints, brushes, and
ladders. Hospitals need a vast array of equipment, medicines, and other goods.

Vocabulary

wealth — MmaTepuaibHbIe IICHHOCTH, OOTATCTBO
exchange - oomeH

commodities — npeaMeTsl TOTPEOICHUS
abundance — nzo6unue, n30bITOK

labor — Tpyn

payment -mara

2. OTBeTbTE HA BONPOCHI K TEKCTY:

1) Give the definition to the word “wealth”.

2)-How are the wealth and money connected?

3) What are human physical needs?

4) How are the needs and desires of society satisfied?

5) How do societies produce wealth?

6) What forms of nonproductive labor do you know?

7) What did people do when money didn’t exist? How did they get products
they needed?

8) How do the nonproductive forms of labor help to create wealth?

3.3anoaHuTe NMPOIYCKHU B MPEAJIO0KCHUAX CJCAYIOIIUMU CJI0BAMM:



Needs, exchange, substitute, nonproductive, commaodities

1. Modern conveniences and different such as TV, vacuum
cleaner, car, microwave oven help to make people’s life pleasant and easy. 2. I
found myself in a very difficult situation — I had no money and couldn’t
satisfy even my basic . 3. Government, education, religion, athletics,
some of the arts, and the military are the forms of labor. 4.
Money may be called the economic equivalent of wealth. In other words it isa
product . 5. The picture turned to be very expensive — the collector
gave me a lot of money in

4.3ameHuTE BBIJICJICHHBIC CJI0BA B MIPEAJIOKECHUAX CIACAYIOINMMHU CIOBAMM .

labor, wealth, purchase, payment, abundance, facilitate
( HeKomopble 2iacojibl Mocym ObIMb UBMEHEHbL 8 COOMBEMCMEUU C
8UO0BPEMEHHOU (hOpMOlLL)

1. | worked a lot and got enough money to buy a new car! 2. The
society which has money to satisfy its needs and desires lives in abundance. 3.
My boss doesn’t value my work. 4. Money helps people to satisfy their needs
and desires. 5. | want to buy a new house. 6. The company promises its workers

a good salary.




VI cemecTp
Teker 1
1. IlpounTaiiTe TEKCT M NepPeBeAUTE HA PYCCKUH A3BIK:

The fall of big business

‘Big’ no longer mean, as it once did, ‘successful’, before long it is likely
to mean ‘failing’. If this prediction seems too bleak, recall how rosy the outlook
seemed for big firms ten years ago. When globalization became a cliché,
businessmen assumed that big firms would gain the most from lower trade
barriers and converging tastes. Global markets, it seemed, would call for
global brands from global companies managed globally. Firms big enough to
spend lavishly on automated factories and computerized offices would be able
to exploit glittering new technologies faster than smaller, and poorer rivals.
Many pundits confidently forecast that a handful of giants firms would
dominate car making, electronics,  banking, entertainment, advertising and
publishing, to name only a few.

At the time, such predictions seemed plausible. For decades firms in
almost every business had ‘sought ‘economies of scale’, the idea that
manufacturing or distributing goods in ever larger volumes lowers cost per unit,
so that a firm becomes more efficient as it grows. Most managers also
recognized that expanding a business also involves new costs. As they grow,
firms may become more bureaucratic, inflexible and wasteful.

Employees, believing themselves to be mere cogs, are less accountable
and harder-to motivate. But such diseconomies were usually a footnote. They
seemed more than outweighed by the benefits of bigness. The triumphs of mass
production early in the century had given birth to most of the giant firms which
came to tower over their industries. That bigger was better was rarely disputed.
Until recently it was even true. The great surprise of the last decade had been
that the changes which were supposed to make bigger even better have had the
opposite effect.

A blow to big firms is that the use of computers, confounding most
forecasts, is narrowing economies of scale in manufacturing and distribution, not
expanding them. Factory automation is making it possible to produce goods
cheaply in smaller volumes. The plummeting price of computers is enabling
smaller firms to employ the same logistical techniques, sophisticated financial



models, and automated payrolls and other administrative tasks that were
available only to big firms in the past.

Vocabulary

globalization — rmo6anu3arus

gain — BRIUTPBIBATD, BHITAIbIBATD

trade barriers — ToproBeie OrpaHWUYCHUS, TOMEXH Ha IyTH Pa3BHTHUS
TOPTOBJIH

global market — rmoGanbHsIIf pEIHOK

automated factory — aBromarusupoBanHas Gpadpuka

exploit — ucnonb30BaTh

plausible — mpaBaomog00HbIH, BO3MOMKHBIH

economies of scale — sxoHOMUsI, 00yCIOBIEHHAas POCTOM MaciITaOOB
MIPOU3BOJICTBA, MOJOKUTEIbHBIN 3(pPexT MaciTaba

accountable — orBeTcTBeHHBII

to tower over — OBITH BEINIIE, BO3BHIIIATHCS

plummeting price — ObICTPO MaJAIOIIHE IICHBI

2. HannmuTe, COOTBETCTBYHOT JIH YTBEPKACHUHA TEKCTY (npaBua -
true (T) wmm wHenpaBaa - false (F)). HcnpaBbTe HempaBHJIbHbBIE
YTBEP:KAEHHUS.

1) ‘Big’, speaking about business, always means ‘successful’.

2) The expanding a business also-involves new costs.

3) Factory automation is making possible to produce goods in smaller
volumes.

4) When globalization became a cliché, businessman assumed that in such
conditions big firms have more advantages than small ones.

5) Small firms could compete with global companies in the global market.

3. OTBeTHTE HA BONMPOCHI:
a) — MO0 TEeKCTY
1) What were the advantages of big firms in framework of globalization?
2) what is the meaning of the ‘economy of scale’?
3) what are the disadvantages of the expanding a business?
4) what was the attitude to these disadvantages?
5) does ‘big’ mean ‘successful’ nowadays?
6) which factors changed the situation?
b) — camocTosiTEILHO
7) which prospects does present situation give to the small business?
8) what could the big firms do to overcome the problems?

4.3anmoiHuTE NMPOIYCKHU B NMPEAJIOKCHUAX CJICAYIOIUMH CJI0BAMM:



economies of scale, towers over, globalization, trade barriers, plausible

1. Is the process by which a company, etc., expands
to operate internationally. 2. Economists call the situation, when manufacturing
or distributing goods in ever larger volumes lowers cost per unit

the . 3. The company is successful. It its
rivals. 4. Globalization helped to overcome the . 5. The
economic prediction seemed so several years ago, that we

decided to expand our firm.

5. 3amenuTe BBIJICJICHHDBIC CJIOBA B MIPECAJI0KCHUAX CJICAYIOIUMH
CJIOBAMMU.

Accountable, global, exploit, gain, plummeting

1.As a director, she must be responsible for her decisions. 2. Today all
companies are the members of the world market . 3. If the company uses new
technologies it will make its production faster and cheaper. 4. The business
world had a lot of profit from lower trade barriers. 5. The reducing prices
enabled us to buy a new car.

Teker 2
1. IIpounTaiiTe TEKCT ¥ NMepPeBeAUTE HA PYCCKUH A3BIK:

Competition

The competitive environment affects the number and types of
competitors the ‘marketing manager must face — and how they may behave.
Although marketing managers usually can’t control these factors, they can
choose strategies and avoid head-on competition. And, where the competition is
inevitable, they can plan for it.

Economists describe four basic kind of market (competitive) situations:
pure competition, oligopoly, monopolistic competition, and monopoly.
Understanding the differences among these market situations is helpful.

In monopolistic competition, a number of different firms offer marketing
mixes that at least some customers see as different. Each competitor tries to get
control (a monopoly) in its “own” target market. But competition still exists
because some customers see the various alternatives as substitutes. A subset of
these firms may even compete head-on for the same customers with similar
marketing mixes. With monopolistic competition, each firm has its own down-
sloping demand curve. But the shape of the demand curve — and elasticity of



demand — depends on how similar competitors’ products and marketing mixes
are. Most marketing managers in developed economies face monopolistic
competition.

The economist’s traditional view is that most product-markets head
toward pure competition — or oligopoly — over the long-run. In these situations,
a marketing manager competes for customers against competitors who are
offering very similar products. Because customers see the different available
products (marketing mixes) as close substitutes, competing firms must compete
with lower and lower prices, especially in pure competition where there are
likely to be large numbers of competitors. Profit margins shrink until they are
just enough to keep the most efficient firms in business. Avoiding pure
competition is sensible — and certainly fits with our emphasis -on target
marketing.

Effective target marketing is fundamentally different than effective
decision making in other areas of business. Accounting, production, and
financial managers for competing firms can learn about and use the same
standardized approaches — and they will work well .in each case. By contrast,
marketing managers can’t just learn about and adopt the same “good” marketing
strategy being used by other firms. That just leads to head-on competition — and
a downward spiral in prices and profits. So target marketers try to offer
customers a marketing mix better suited to their needs than competitors’
offerings.

Most marketing managers would like to have such a strong marketing mix
that customers see it as uniquely able to meet their needs. This competition-free
ideal guides the search for breakthrough opportunities. Yet monopoly
situations, in which one firm completely controls a broad product-market, are
rare in market-directed economies. Further, governments commonly regulate
monopolies. For example, in most parts of the world prices set by utility
companies must be approved by a government agency. Although most
marketing managers can’t expect to operate with complete control in an
unregulated monopoly, they can move away from head-on competition.

Vocabulary

competition — koHKypeHIHS

environment — okpy’keHue, OKpysKaromias o0CTaHOBKa; cpejia

to affect — melicTBOBaThH, BO3AEHCTBOBATE, BIIUATh

to face — crankuBarbcs

to avoid — u3zberatnb

head-on — mpsmoit, T060BOM

inevitable — nen36exHbII

pure — 9uCThIN

monopolistic competition — MOHOMOJUCTHYECKAsT KOHKYPEHITHSI
(pbIHOYHASI CTPYKTypa, OTHOCAIIASCS K HECOBEPIICHHON KOHKYPCHIIWHU, IPH



KOTOpOH (UPMBI KOHKYPUPYIOT, HO TPH 3TOM HMMEIOT YEepThl MOHOIIOJIMH,
MOCKOJIBKY MPOU3BOAAT NU(PEepeHIIMPOBAHHBIN MTPOIYKT; MPU TAKOU CTPYKTYpE
KpUBas crOpoca Ha NPOAYKIHUIO OTACIbHOW (UPMBI HMEeT HEeOOIbIIOoN
MOJIOKUTENIbHBIA ~ HAKJIOH W Kaxaas  QupmMa umeeT  HEOONBIIYIO
MOHOIIOJIMCTUYECKYIO BJIACTh HAJ TOTPEOUTENSIM, KOTOPbIE MPEANOYUTAIOT
MMEHHO €€ MPOJYKT, B JJIMTEIBHOM MEPHOJI€ B TAaKOW OTPACId BO3MOKHO
YCTAHOBJICHHE PABHOBECHE NPU HYJIEBOM HSKOHOMHUYECKON MPUOBUIA, €CIIH
yBEIMYCHHE 4Yucia GUpM B OTpaciid BBI3BIBACT CMEIIEHUE KPUBOHM Crpoca Ha
MPOAYKT KaXJ0W U3 HUX BJIEBO JI0 MOMEHTA, ITOKa KpUBas CIpOca HE KOCHETCA
KPHUBOM CPEAHUX 3aTpaT; B IOCIECIHEM CIIy4dae IPOU3BOACTBO OCYIIECTBISETCA
HE NIPU MUHUMAJILHO BO3MOKHBIX CPEJIHMX 3aTparax; TEPMUH U TEOpUs ObLIU
npemioxkensl J. X. YemOepienom B 1930-x rT.)

oligopoly — omnuromonus (pbIHOYHAS CTPYKTYpa, XXapaKTEPU3YHOIASACST
CYILIECTBOBAHHEM Ha PHIHKE HE3HAUMTEIIBHOTO YMCJa MPOJAaBIOB MPU HAIWYUU
OOJBIIOr0 YHCNIA TOKyMaTeliel; BaXHEUITUM CBOMCTBOM  ATOM PBHIHOYHOM
CTPYKTYpPBI SIBJISIETCS CUJIbHAs B3aMMO3aBUCHUMOCTh (DUPM, OTKyJa BBITEKAET
HEOOXOAMMOCTb ISl OTAENbHON (UPMBI YUUTHIBATEH IIPU MPUHSATUU JTHOOOTO
pelieHus BEpOSITHbIE OTBETHBIE JEUCTBHS JApyrux GupMm; Ui  aHalM3a
OJINTOTNIOJIMCTUYECKOTO MOBEACHUS YaCTO MCHOJIB3YIOT TEOPHUIO WUTDP; PA3IUYaAIOT
CUTYyalliy KOONEPATUBHOTO U HEKOOMEPATUBHOTO MOBEACHUS (hUPM)

substitute — 3ameHa, 3aMeHUTEND

marketing mix - a combination of factors that can be controlled by a
company to influence consumers to purchase its products

down-sloping — onmyckaromuics

demand curve — kpuBas crpoca

margin — npuObLIb

to shrink — cokparmats(csi)

sensible — (6;aro)pa3yMHbI#, 31paBOMBICIISIIITUI

downward —cmyckarormiics

uniquely = eTMHCTBEHHO

breakthrough — npopsis

to approve — on00psITH, YTBEPKAATh

2. HanumuTe, COOTBETCTBYIOT JIM YTBEPKIAEHUS TEKCTy (mpaBaa -
true’ (T) wim mwempaBaa - false (F)). HcnpaBbTe HenmpaBHIbHBIE
YTBeEp:KIeHHs.

1) Economists plan for the competition with the help of some strategies.

2) In monopolistic competition, Each competitor tries to get control (a
monopoly) in the whole market.

3) In pure competition, a marketing manager competes for customers against
competitors who are offering very similar products.

4) It’s enough for marketing managers to learn about and adopt a number of

“right” marketing strategies to be successful.



5) Monopoly is encouraged by the government.

3. OTBeTbTE HA BONPOCHI.
a) — M0 TEKCTY
1) Why is it important for the manager to know about the competitive
environment?
2) What types of competition can you name?
3) What is monopolistic competition?
4) What is pure competition?
5) What is monopoly type?
b) — camocTosiTe ILHO
6) What is the main function of competition?
7) Compare the monopolistic and pure types of competition.
8) What measures would you take to avoid pure competition.and to persuade
customers to buy your product?
9) What measures does the government usually take in its anti-monopoly
politics?
10) In which type of economy is there no competition?

4. 3anoJiHuTE NMPONYyCKHU B NNPEAJOKCHUSAX CIACAYIOIINMMHA CJIOBAMMUA:

| Face, breakthrough, head-on, marketing mix, oligopoly

1. Your behavior will lead to collision of our interests in this
branch of economy. 2. a state of limited competition, in which a
market is shared by a small number of producers or sellers. 3. Product, price,
place and promotion are the elements of . 4. The production of this
lipstick is a In the history of beauty business. 5. All people
problems in their life but the question is if they are able to overcome them or
not.

5.3ameHnTe Bble/ICHHbIE CJI0BA B IIPEVIOKEHUSIX CJIeYIOIUMH
CJI0BAMM:

\ shrink affect downward uniquely inevitable

1. Our new strategy will surely influence the behavior of our
competitors. 2. In the market economy competition is unavoidable. 3. This
company isn’t only able to meet the needs of our clients. 4. If the profit reduces
next year we’ll have to abandon our plans. 5. Today the main theme of our
meeting is the discussion of down-sloping demand curve.



Konrpoabnast pabora VI
(3 xypc, 6 cemecTp)

1. IIpounTaiiTe TEKCT U NepeBeIUTE HA PYCCKUH A3BIK NMCbMEHHO:
Management of Economies

As noted, economy originally had to do with household management.
Whether they are single households or whole societies, economies are always
managed to some extent. Management is necessary because, no matter how
extensive the needs or unlimited the desires, the resources required to satisfy
them are limited. There is never an infinite amount of anything—no matter how
much is produced.

People in a society of abundance may not notice the limits on resources
until a crisis occurs. The petroleum price increases of the 1970s, for instance,
alerted the whole world to the fact that petroleum is a nonrenewable resource. If
its allocation is not carefully managed, severe economic hardships can result.

There are primarily three types of management in economies. An
economy may be almost totally planned, as it is in the Soviet Union. An
economy may be almost totally unplanned, as it is in the United States. Or there
may be a combination of planning and freedom of operation, as is the case in
Japan, South Korea, and Singapore.

In a planned economy the government decides what goods are to be
produced and -how they are to be marketed. Government sets all the priorities,
and the producers follow the directives handed to them.

In-a partially planned economy, such as Japan's, the government
frequently takes the lead in encouraging manufactures and industry and helps
with subsidies from taxation. Government can also promote investment and
regulate trade policies so that they favor domestic manufactures.

The United States is the foremost example of an unplanned economy.
This does not mean, however, that there is no government involvement in
economic functions. There is a great deal. As the economy of the United States
grew, and as government and its scope of responsibility increased, it was
inevitable that government policy at every level would affect economic
functions.



Nevertheless, the economy of the United States can be considered
unplanned because the government does not mandate what will be produced or
how it will be marketed. These decisions are left largely to the private sector.
Even the enormous amount of government regulation that has emerged since the
Great Depression has not turned the United States into a planned economy.

If an economy is not planned, how can it be managed? No one seems to
be in control. There are, in fact, many controls; but the prime control is what is
called the marketplace. The name of the American economic system is
capitalism. Another name for it is the free-market economy. Although markets
are not nearly so free as they were a century ago, capitalism is a self-regulating
economy. This self-regulation occurs through the operation of markets.

In the late 20th century the great economic issue is the planned versus the
unplanned economy. The planned one is generally called socialist or communist.
The unplanned and partially planned are considered capitalist because most of
the actual production of wealth takes place in the private sector. Historically,
after decades of competition between planned and unplanned economies, the
latter have proved themselves far more adept at creating wealth. A chief reason
for this success is that unplanned economies depend on individual initiative,
personal ambition and ingenuity, and the openness of opportunities in an arena
of political freedom.

Against unplanned economies, it may be said that wealth is unevenly
distributed. A significant minority is very rich, a more significant minority lives
in relative poverty, and the great bulk of the population—the middle class—
lives in fair abundance. It is primarily this uneven distribution of wealth that
planned economies hoped to solve.

The debate between planned and unplanned economies, however, is
uneven.

Vocabulary

abundance = nocratok

a nonrenewable resource — HeBO300OHOBIIAEMBII peCypc
management — yrpasiieHue

to market — nponaBath, OCyIIECTBIATH COBIT

promote — noanepxkuBaTh, CTUMYJIUPOBAThH

trade policy — ToproBas nojuTHKa

private sector — 4acTHbII CeKTOp

domestic manufacture — oredecTBeHHOE TIPOU3BOJICTBO
free-market — cB0OOIHBI PHIHOK

unevenly distribution — HepaBHOe pacnpezencHue

2. OTBeTBhTE HA BONPOCHI:

1) Why is management of an economy necessary?



2) What can result if the society doesn’t notice the limits?

3) What types of management in economies do you know?

4) How is the planned economy managed?

5) What position does the government have in the partially planned
economy?

6) What position does the government have in the unplanned economy?

7) How can the unplanned economy be managed?

8) What is a chief reason for the success of unplanned economy?

9) What is the disadvantage of the unplanned economy?

3. 3anmoinuTe NMPOIMYCKH B MPEAJTOKCHUAX CIACAYIOIIIMMHA CJIOBAMU:

market, unevenly distributed, the trade policy, management, free-market,
f. nonrenewable

1. Gasis a natural resource. 2. The economic crisis is
a result of the wrong . 3. Planned economy and
economy are the old rivals. 4. A Is. composed of two factors:

supply and demand. 5. Is an important part of the government
management of the economy. 6. | think our company has a good potential, but
We can’t realize our plans because resource are

4. 3amenuTe BBIJICJICHHBIC CJI0OBA B IPEAJI0KEHUAX CJICTYIOIHUMHA
CJIOBAMMU.

sell, free-market, produce goods, prosperity, supports.

1. It became difficult to market these products. 2. The United States is the
foremost example of an unplanned economy. 3. Our companies make products
of high quality. 4. The country is developed if most people live in fair
abundance 5. The government promotes this trade policy.




I'noccapmii

A

to abolish — ympa3nasaTh

abroad — 3a pyoesxom

to adapt — npucnocabmuBaTh, aAANTUPOBATH

advertise (or promote) — pekiiaMupoBaTh (COACHCTBOBATH MPOIBHIKCHUIO
TOBapa)

advertisement — pekirama, peKIIaMHOE OOBSIBIICHHE

accountable — oTBeTCTBEHHEBIH, TOAOTYETHEIIN

after sales service — rapanTuitHoe 00CTyKUBaHHE

agreement — cormaiiesue, 10roBop

amount of money — koJiM4ecTBO JeHeT

approach - moaxon

artisan — peMecJIeHHUK, MacTEpOBOM

{0 assess - O1eHUTH

automated factory —

aBTOMaTu3upoBaHHas padpuka

accountable — oTBeTCTBEHHBIMH

B

behavioral — moBenenueckuii

benefit — Beirona

to be one’s own boss— ObITH caMoMy ceOe XO3TMHOM, HaYaIbHUKOM

to borrow money — 3aHuMaTh A€HBIU

brand manager - pekiaMHbIi areHT TOBapa, HECYIIMA OTBETCTBEHHOCTh 3a
peKJIaMy KOHKPETHOTO TOBapa, KOHKPETHOIO TOBAPHOIO 3HaKa (B OTIMYHE OT
peKIIaMbl (PUPMBI).

bulk — kpymHas mapTus ToBapa

C

campaign — kamranus (pekiaMHasi)
company - KoMnaHus

to compete — KoHKypUpOBaTh



competitor — KOHKypeHT
competition - KOHKypeHIIHs
component - geranp
CO-OWNEIS - coBIaJEeN
convenience - yao0cTBO
countless — GecuncieHHbIH
customer - rnoxkynaresb

D

to deplete — ucromare, HcyepIBIBATH
debts - nonru

delivery - nocraBka

demand - cmipoc

dependability - HagéxHOCTB

to dictate terms - IMKTOBATH yCIOBHS
domestic market - BHyTpeHHU#T PBIHOK

E

economic man - SKOHOMHYECKHH YeJOBeK (KOHIENIHs pPaOOTHUKA B
HAyYHOW IIIKOJI€ MEHEKMEHTA, COTJACHO KOTOPOM i1 HOPMAaJbHOU
MOTHUBAIIUM PAOOTHUKY HEOOXOIUMO ~ 00ECIEeYUTh CIPaBEJIUBYIO OIUIATY
Tpya).

economic need — 5KOHOMHUYECKHE TOTPEOHOCTH

economic value — skoHoMuYecKast IEHHOCTh

economies of scale - skoHOMUs, 00YyCIOBICHHAsS POCTOM MacIITabOB
MIPOU3BOJICTBA, MOJOKUTENABHBIN 3(pPexT MaciTaba

efficiency — s pexTuBHOCTD

entrepreneur - mpeanpuHUMaTesb

enterprise = mpeanpusaTHE

exempt from — ocBOOOXAEHHBINH OT

to exercise initiative — mposIBJIAT HHUITUATHBY

to exhibit samples — BricTaBIATE 0Opa3IIbI

to exploit — ucronbp30BaTH

export — ri1. — SKCIOPTUPOBATh, CYII. — BEIBO3, SKCIIOPTUPYEMBIE TOBAPHI

F

failure — mpoBan, kpax, Heynaua

feasible — BbIMOHUMBII, OCYIIIECTBUMBIIT

firm - pupma

to form a partnership — oprann3oBath, Co3/1aBaTh MaPTHEPCTBO
frameworks — pamkwu, ipeaesns



FMCG - Fast Moving Consumer Goods ToBapsI ITOBCEIHEBHOI'O CIIpOca

G

to gain — BBIMTPHIBATh, BHITAIBIBATH

globalization - rmo6anu3arus

global market — rio6anbHbI pEIHOK

to go into business — HaunHaTh (OTKPHIBATH) OHM3HEC
goods - ToBapsI

to go out of business — npekpamars

guarantee - rapaHTHs

guide - BeCTH, pyKOBOJIUTh

goods - ToBapsI

H
home market — BHyTpeHHUH PBIHOK

I

import — 1. UMIOPTHUPOBATH, CYII. — UMIOPT (BBO3 TOBAPOB M3-32
I'PaHHULIbI)

to inherit — macieqoBaTh

international market — mexIyHapoTHBIN, BHEITHHIA PHIHOK

in terms of — Ha s3bIKE, C TOYKH 3PECHUS

investing — MHBECTUPOBAHKE, BIIO)KEHHUE

L

to launch -'3amyckathb

legally = 3akonHO, eraabHO

liable for smth. — oTBeTCTBEHHBI 3a YTO-THOO
local - mecTHbII

losses - yOobITKH

M

maintenance — o0cyXKuBaHuUE

to make inquiries — genaTh 3aMpoCk
management — yrpasieHue, MEHEIKMEHT
manufacturer — npousBoIUTENH

market situation — peiHOYHas cUTyauUs



‘marketing’ and ‘sales’ departments- otaen MapkeTHHIa (KOMMEPUYCCKUI
OTJIeJ) U OT/IEJ CObITa
to meet needs — yn0BIeTBOPATH TOTPECOHOCTH

O

to operate — paborarp, A€ICTBOBATH, YIIPABIATh

overseas market — MexayHapoIHBIN, BHEITHUA PHIHOK

to own — BiIaaeTh, UMETh, 00JIaAATh

ownership — coOCTBEHHOCTb, BIIQJICHHE

own-label= store brand mapka po3HW4HOI1 ceTH, MapKa TOPTOBOM CETH,
Mapka NIpoJaBlia, TOProBas Mapka Iuiepa, Mapka I[OCPEIHUKa, MarasuHHas
Mapka, MapKa IucTpuOblOTOpa (TOBapHasi MapKa TOPrOBOTO MPEATPUATHUS, a HE
MIPOU3BOIUTEIA)

P

partnership — ToBapuiiecTBO, MapTHEPCTBO

to pay taxes — aTuTh HAJIOTU

personal assets — TUYHBIM KaIUTal

place an order — pa3memaTh 3akas3

plausible — npaBomo00HBIH, BO3MOXKHBII

plummeting price — GpICTPO MAAAIOIINE IIEHBI

pooling - opranm3anus myna (oObeIUHEHHE pecypcoB B oOmmi (GoHx ¢
1esbio 6osee 23(HEKTUBHOTO pacipeecHus)

poverty - 6eTHOCTh

production — npou3BOICTBO

products — mpoayKThI

profit — npuoBLTH

prospective ~ nepcrneKTUBHBIHN, MOTEHI[HATbHBIN

proximity to the consumer — 6;1M30CTh K MOKYMATEITIO

publicity (or advertising) - pexiama

R

range — acCOPTUMEHT

re-engineering  pEeWHXKUHUPUHT  peopraHu3aius  OW3HEC-TPOIECCOB
(mepectpoiika) [bupmei] esp. by utilizing information technology

research - uccienoBanue

to research (investigate) - ncciaemoBath

response — peaxkuusi, OTBET

retailer — po3auuHBIN TOproBen

rights and duties — mpaBa u 06s13aHHOCTH



S

{0 save money — KOIUTh AECHbIU

segment - cerMeHT

to sell - mponasath

to sell retail — mponaBath B po3HHILY

to service or maintain — obcyxuBathb

share — qoumns, yacTe

share of earning — mons 3apaboTka

silent partner — maccuBHBIH MapTHEP

shift of power - u3MeHeHUe MOJTHOMOYHI, K3MEHEHUE COOTHOMICHHUS CHITBI

to slash — pesko ymeHbIIaTh, CcoKpam@arh (CTOMMOCTb, HAJIOTH,
COTPYIHUKOB)

sole proprietor — coOCTBeHHUK, Biajieliell, YaCTHBIM MPeANpUHUMATETb

sole proprietorships — coOcTBEHHOCTh, YACTHOE MPEAIPUHUMATEITHCTBO

to sort out — coptupoBath, pazdupaTh, KIACCUPUITUPOBATDH

Spare parts —3amacHble 4acTH

spending pattern - cxema (cTarteii) pacxo/10B

to squander — pacto4arb, IPOMAaTHIBATE

stand — crenn

to supply - mocTaBasAThH

supplier - mocraBmk

surrounding - cpena, OKpyKeHHE

T
to take part in smth. — mpuHUMaTh ydacTHe B 4eM-T1H00
target market — 1ieneBoit priHOK
to tower over — OBITh BBIIIIE, BO3BBIIIATHCS
Trade Fair - Toprosas spmapka
trade barriers - ToproBble orpaHWYCHHs, TIOMEXW Ha IMyTH PAa3BUTHSA
TOPTOBJIH

\/

valuable learning experience — rieHHbINM 00yYaONINi OIBIT
viable - xu3HeCcToCOOHbI#H

venture — npeanpusiTie, HAYMHAHKUE (4acTO PUCKOBAHHOE)

wW
wholesale - onrroBbIit



wholesaler — onToBbIii TOProBell, ONTOBOE MPEAPHITHE
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